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Background: The fight over media ownership rules

Call for comments

In the fall of 2002, the United States Federal Communications Commission
(FCC) launched "the most comprehensive look at media ownership
regulation ever undertaken" by the agency.1 As required by law, the FCC
invited comment from the public and other interested parties as it 
considered eliminating the last remaining broadcast ownership restrictions:
limits on how many TV and radio stations one company can own, restric-
tions on the merging of TV networks and rules against TV owners 
controlling radio stations, cable networks and newspapers in a local area.

According to a study by the Future of Music Coalition (dir p. 28), by May
2003, more than 9,000 individual citizens had filed comments opposing the
elimination of these rules; in contrast, just eleven people had voiced sup-
port for deregulation.2

Organizations around the country waged letter-writing, call-in and petition
campaigns, staged public demonstrations and participated in public hearings
to urge the FCC to retain the rules and prevent further media 
consolidation. Advocacy groups produced pre-addressed postcards to
make it easy to contact Commissioners and Congress; they created online
forms to help people file comments at the FCC.

And the comments flooded in.

The vote
On June 2, 2003, the agency voted to eliminate or reduce many of the lim-
its on media concentration, despite the fact that nearly two million people
had contacted the FCC and Congress demanding the opposite.3 The
Commission split three to two along party lines, and the Republican 
majority adopted new rules that would allow for greater media 
consolidation locally and nationally, while retaining the ban on mergers
among the big four TV networks and increasing limits on radio ownership.
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1  FCC News Release, "FCC Initiates Third Biennial Review Of Broadcast Ownership Rules" 
http://hraunfoss.fcc.gov/edocs_public/attachmatch/DOC-226188A1.doc

2  Future of Music Coalition, "Analysis of Public Comments Filed in FCC Docket 02-277—the Broadcast
Ownership Proceeding" May 14, 2003 http://www.futureofmusic.org/news/PRFCCdocket.cfm

3  Press release from the office of FCC Commissioner Adelstein, July 2, 2003.
http://hraunfoss.fcc.gov/edocs_public/attachmatch/DOC-236095A1.pdf



Companies would now be allowed to own a local TV station and a local
newspaper, a greater number of stations in large communities and more sta-
tions nationwide.

In announcing the rule changes, FCC Chairman Michael Powell insisted that
they were essentially mandated by previous act of Congress and the courts.
But the public and the opponents of these new rules took their case to
Congress and the courts—and the FCC was taken to task.

A backlash from Congress
Immediately after the FCC vote, Congress responded to the outpouring of
public concern with a series of bills designed to reverse parts or all of the
FCC decision. In July 2003, the House of Representatives added a provision
to block the FCC and retain the original limits on national TV station 
ownership within an appropriations bill that included FCC funding.The bill
passed the House by 400 to 21, despite a threat of the first-ever veto by the
Bush administration. As of this writing, the fate of the bill is now under 
consideration in the Senate.

Stopped in their tracks
As various measures to reverse the FCC decisions were debated in
Congress, media dealmakers were gearing up for the new rules to take
effect on September 4, 2003. One day before the new rules were to become
law, a federal appeals court temporarily stopped them. Prometheus Radio
Project (dir p.43), a nonprofit organization promoting community radio, and
the public-interest telecommunications law firm Media Access Project (dir p.34)
scored a victory in their court challenge against the FCC and a coalition of
media conglomerates including Viacom, Fox/News Corp. and 
GE-owned NBC/Telemundo.4 The court is currently hearing arguments for
a combined case that pits the national television networks, newspaper-TV
conglomerate Media General, the National Association of Broadcasters and
the FCC against local station owners, minority broadcasters, public-interest
independent media advocates and the National Council of Churches (dir p. 21),
all of whom oppose the new FCC rules.A decision is expected in early 2004.

The Senate takes action
On the heels of this court victory to stay the new media ownership rules,
the Senate issued its own version of opposition to the FCC. On September
16, 2003, the Senate voted to overturn the entire FCC decision through a
rare action called a "resolution of disapproval." Again, this prompted a
threat of a presidential veto. Consumer groups, citizen-advocacy and civil
liberties organizations supported the use of this special legislative procedure,
along with a coalition of 14 national media-worker unions and guilds. As of
this writing, the resolution may soon be scheduled for a vote in the House.
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4 United States Court of Appeals for the Third Circuit. Order 03-3388, September 3, 2003
http://www.mediaaccess.org/3rdCircStay.pdf



The future of broadcast media regulation is now in the hands of the courts
and Congress. And the public, represented by hundreds of organizations
around the country, is still raising its voice against media concentration.

For more on the history, issues and implications of media ownership
regulation, see the resources listed in the back of this directory.

The opposition to big media: Who got involved and why

Early action

When FCC Chairman Michael Powell took office with a clearly stated
deregulatory agenda in January 2001, media policy watchdogs mobilized for
action, filing comments in defense of ownership limits at the FCC, waging
press campaigns and urging Congress to take action against media concen-
tration.The Consumer Federation of America (dir p. 22) conducted town
hall meetings across the country to raise questions and concerns about
media ownership. A March 2002 protest outside FCC offices by more than
sixty media activists and community media producers yielded 
endorsements from nearly 130 organizations, public figures, scholars and
journalists around the country who joined the demand to the FCC that
"media and communications technology should serve people over profits."
Advocates mobilize
Once the full review of ownership rules was announced on September 12,
2002, advocacy groups and public-interest organizations redoubled their
efforts: circulating research, hosting public events, issuing press releases and
building coalitions one phone call at a time. They also improved on the
FCC's own online system for filing comments (which was complicated and
required knowledge about the agency's docket system) by creating easier
online forms for public use which automatically submitted comments to the
FCC. The filing form created by Media Tank and the Prometheus Radio
Project (dir p. 36, 22) was distributed to other activist groups around the 
country to post on their own Websites to encourage comments to the FCC.

Consumer networks, filmmakers' associations, community media 
organizations, media-workers' unions and children's advocates urged their
membership to get involved; small media companies, religious groups and
civil rights organizations all took up official positions against media 
concentration.The interests were different but the common message was
clear: limits on media ownership are required to protect diversity of 
voices and choices for the public.
The public gets its hearings
Public-interest advocates and Democratic FCC Commissioner Michael
Copps urged the agency to hold public hearings on the issues. Chairman
Powell only agreed to one official hearing, citing budget constraints and 
dismissing the need for a "19th century whistle-stop tour."5 However, the
two Democrats on the Commission, Copps and Jonathan Adelstein,
proceeded to participate in forums on ownership rules in 13 cities. 6
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Universities took on a prominent role, serving as hosts to these semi-official
events and, in many cases, partnering with community organizations and 
citizens' groups to draw a wider public into the debate. Around the 
country, standing-room-only crowds heard advertising executives say they
can't compete in the current market. Musicians and producers described
the absence of outlets for their work. Environmental and peace groups 
testified that broadcasters had refused to sell them advertising time.
Advocates for morality in media and decency standards in broadcast 
programming decried increased sexuality and violence on TV. Journalists
bemoaned the declining quality of local news and labor representatives
reported on decreased newsroom diversity and minority ownership.While
these self-organized hearings also featured pro-deregulation speakers,
members of the public in every audience overwhelmingly spoke in favor of

regulation to stem the tide of media concentration.
Opposition from left to right
The issue of media ownership limits brought together issue groups of every
stripe who fear that fewer owners will reduce their chances of getting their
perspective into public debate. United for Peace and Justice, Global
Exchange (dir p. 52, p. 29) and other peace organizations around the country
staged demonstrations connecting media concentration to pro-war media
bias. Simultaneously, the National Rifle Association generated upwards of
300,000 postcards to the FCC by warning members that consolidation of
media could "cripple our efforts to reach out to your fellow Americans"
with pro-gun messages.7 "When all of us are united on an issue," said Brent
Bozell, president of the anti-indecency media watchdog group Parents'
Television Council (dir p. 41), "then one of two things has happened: Either
the earth has spun off its axis and we have all lost our minds, or there is 
universal support for a concept."8 

This directory: What it is and who it's for
This project catalogues organizations that participated in campaigns against
media ownership deregulation. It was designed to

• document the historic and diverse public response on this issue.

• record the involvement of groups who don't generally focus on 
issues of media policy, and understand why they did.

• help organizations working on media policy recognize their allies,
collaborators, and partners—past, present and future.
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5 FCC Chairman Michael Powell Statement on Broadcast Ownership Proceeding, February 5, 2003.
http://hraunfoss.fcc.gov/edocs_public/attachmatch/DOC-230976A1.pdf

6 Hearings were held in New York, Seattle,Austin, Durham, Phoenix, Chicago, Burlington, San Francisco,
Los Angeles, Philadelphia, San Rafel (California), Detroit and Atlanta, according to a statement by
Commissioner Copps, June 2, 2003.
http://www.fcc.gov/Daily_Releases/Daily_Business/2003/db0602/DOC-235047A9.pdf

7 Estimated numbers of NRA postcards are from several news sources, including Business Week's 
column "Stop the FCC's Covert Operation," May 30, 2003.
http://www.businessweek.com/bwdaily/dnflash/may2003/nf20030530_8491_db028.htm



The directory is intended to serve as a tool for organizers, advocates and
researchers alike. It will be released in several editions as new information,
data and analysis are added, culminating in the launch of a fully interactive
online version. The first edition provides basic contact and organizational
information about the involved groups; subsequent editions will include
descriptive statistics and aggregate analysis about why and how groups got
involved with this issue and key information about their future plans for
media policy advocacy.

(See "Note on the First Edition" p. 7 and "How to Use this Directory", p. 8)

If you have ideas for additional uses of this directory or want to give 
feedback for future editions, please contact survey@mediaactioncenter.org.
Information about upcoming editions will be available at
http://www.mediaactioncenter.org.

Methodology: How we did it

The entries in this directory represent self-reported data from organizations
invited to fill out an online survey. Although public-interest advocacy for
media ownership limits began before the Review of Broadcast Ownership
Rules was announced, this project focuses on the time when public partici-
pation dramatically increased—that is, from the announcement on September
12, 2003, to the vote on June 2, 2003. CIMA generated an initial list of 
nearly 250 groups who took an organizational position against media 
ownership deregulation during this time by any of the following activities:

• filing a comment at the FCC on the media ownership review

• sending or endorsing a letter to the FCC, Congress or 
President Bush

• participating in official or semi-official public FCC hearings

• organizing or endorsing a public demonstration about this issue

• issuing a formal press release on the issue

Organizational names and email/phone contact information were gathered
through Internet research, review of FCC filings, review of endorsed letters
and protest announcements, materials from the public hearings, interviews
with advocates and CIMA's own documentation of events. An initial invita-
tion by email as well as several follow-up emails and phone calls were sent or
made to each group.As of first edition printing, a total of 93 groups have com-
pleted the survey, a response rate of 38 percent.

The project objectives, methodology, invitation letters and survey questions were
reviewed and evaluated by an informal group of reviewers representing target users of
the directory (see Acknowledgements, p. 63).
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http://www.parentstv.org/ptc/publications/release/2003/0527.asp
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This directory contains detailed entries for each organization that responded
to the survey.As a historical record,we have also included the full list of organ-
izations that we culled together in a state-by-state index. It is important to
note that several of these groups did not advocate the retention of media own-
ership limits but merely hosted public events or conducted research that 
presented a public-interest perspective.Although some groups did not take an
advocacy position and chose not to be included in the Profiles of Participants,
their research was often used as evidence in arguments for media ownership
limits (see the “Resources Section”, Page XXXX). Furthermore, as media
ownership still remains a moving policy target, organizations' positions on the
issue are not static. Again, we remind our readers that our time-frame for e
valuation of groups' participation in media ownership activities ends on June
2, 2003. As a result, some organizations that played a prominent role in the
debates declined to complete the survey because their organizational concerns
or priorities have shifted since that time. Others that have gotten involved
since that time are similarly not included.

CIMA recognizes that our attempt to catalogue organizations that articulated,
represented or researched a public-interest perspective in the media 
ownership debate is incomplete.Although we diligently monitored the media,
the official and unofficial hearings, public demonstrations, action alerts both
online and off and other public moments of expression in the debate on
media ownership, many activities and developments undoubtedly escaped us.
As for those groups who responded to our invitation, respondents are 
self-selected. If an organization did fit the criteria but was not contacted to
complete the CIMA survey, the fault is entirely our own. Future editions will
feature a slightly expanded list. Please contact us if your organization would
like to be included.We are extremely grateful to everyone who took the time to
participate in this project.

If you have ideas for additional uses of this directory, would like your 
organization to be included or want to give feedback for future editions,
please contact survey@mediaactioncenter.org.



Why a directory?

There has been much talk in the press, legislative and executive chambers,
university halls and on the street about the groundswell of public support
to retain limits on media ownership.Yet, very little exists in the way of a 
historical record on who got involved and why. A directory allows readers
to get a quick snapshot of the range of groups who supported media
ownership limits during the FCC review: who they are, why they took a 
position against concentration, what they did to oppose it and what media
policy involvement, if any, they are planning for the future. As a tool for
organizers, the directory offers an easy way to find key information about
organizations.

What to expect from future editions

The Media Policy Action Directory, 1st Edition, is intended to serve as a
tool for advocates and organizers working on media ownership regulation
and other media and communications policy issues. (Please see "How to use
this directory," p. 8.)
The second edition will include additional information from responding
groups as well updated text. Summary statistics and in-depth, aggregate
analysis that examines the diversity of the participating organizations will
also be featured. We refer to not only diversity of constituency base or
organizational mission but to diversity in terms of geography, resources,
political orientation and more. The second edition will explore why and
how groups got involved in this issue, their plans for the future and overall
reflections on the nature of this aggregate as a public-interest social 
movement. More than just an expanded resource for organizers, the 
second edition will focus on serving researchers, media professionals,
policymakers, media-advocacy funders and others interested in deepening

their understanding of the opposition to media concentration. CIMA is 
currently seeking funds to produce an interactive online version of the
Media Policy Action Directory that will include significantly greater 
indexing and search capabilities as well as an updateable, scalable structure.

Information about upcoming editions of the Media Policy Action Directory
will be available at http://www.mediaactioncenter.org.To join our mailing list
and receive alerts when future editions are published, contact
survey@mediaactioncenter.org.
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HOW TO USE

THIS DIRECTORY

This directory is designed to be a handy guide to contact information
and Websites for groups involved with public-interest media 
policy. Information about group mission and constituency has been
provided to introduce the groups and their work and to help target
your communication with them.

Future editions will include additional information, indexes and
search capabilities. 

IMPORTANT NOTE: this directory is NOT to be used for any commercial
solicitation, nor to automatically subscribe groups to your mailing list without
permission. Please respect the time and the inbox-overflow of the individuals
listed for each group and make any communications courteous and direct.

This first edition has two types of listings: 1) profiles of all 93 participating
organizations in alphabetic order, and 2) a state-by-state index of all 247
groups in our original target list, listing group names only. Profiles of partic-
ipating groups contain: organization name, contact information, Website,
mission statement, constituency and membership. "Constituency" refers to
how groups describe their own constituents, based on categories of 
"public," "electorate," "consumers," "members of organization" with the
option to write in another term. Groups were asked about two types of
members, individual people and organizations.

Membership size is represented by graphical icons, as per the following key:

Individual membership size Small (1-99)

Organizational membership size Small (1-99)

Individual membership size Medium (100-999)

Organizational membership size Medium (100-999)

Individual membership size Large (1000+)

Organizational membership size Large (1000+)

Individual membership size Not Applicable

Organizational membership size Not Applicable

Individual membership size Incomplete
Symbol represents groups that did not complete this section of the survey.

Organizational membership size Incomplete
Symbol represents groups that did not complete this section of the survey.

8 HOW TO USE THIS DIRECTORY
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Advocates and organizers might use this first edition of the directory for:

Event planning: Find groups in your local region to invite to events and
activities. Seek partners who might have space or other resources to 
provide. See state-by-state listings in this first edition.

Campaign support: Seek groups to endorse your current media 
policy campaign. If you are looking for support from individuals, see if a
large membership group would be willing to spread your message. If you
need endorsements from a diverse range of national organizations, pick
a few well-known groups and contact them personally. If you are looking
for collaborators, try building a relationship with activist groups that
share your values or goals.

PR and advocacy: In promoting your media policy issue to the press
and others, you can cite facts from this survey to bolster your arguments,
using information about the number and types of groups that supported
ownership limits.

Sharing resources: Do you have fliers, videos, puppets or other 
materials that other groups might use for their own events and 
campaigns? You can use the directory to assemble a outreach list to 
promote these tools to other groups. Are you in need of a press list,
conference room, teaching materials? Try contacting groups whose 
mission relates to yours and see if they might help you.

Finding information: Explore the Websites of participating organiza-
tions for reports, news and policy information they offer.Also check out
the Resources listed in the back of this booklet, including advocates'
tools.

Users of this directory who are not organizers or advocates, such as
researchers, educators and journalists, might also consider:

How does this directory augment the research you're already 
involved with?

How might representatives from these organizations serve as spokespersons
on the issue of media ownership or other media and communications
policies?

If you have suggestions for additional uses of this directory, or to tell us how
you have used it, please contact survey@mediaactioncenter.org.



PROFILES OF

PARTICIPATING

ORGANIZATIONS

Note: all information in these entries is self-reported and CIMA 
cannot vouch for its accuracy. If you are aware of an error, please contact
survey@mediaactioncenter.org. Some entries are incomplete at this time as
the respondent did not fully complete the survey

ACTION COALITION FOR MEDIA EDUCATION (ACME)

AFTRA

WEB:
www.acmecoalition.org

CONSTITUENCY:
Coalition Members

CONTACT:
Alison Brzenchek
Vice President of Media Reform

EMAIL:
aokb@umich.edu

ADDRESS:
6400 Wyoming Boulevard, NE
Albuquerque, NM 87109

PHONE:
505-828-3377

FAX:
505-828-3142

MISSION STATEMENT:

ACME, free of corporate media funding, is a
strategic network linking media educators,
health advocates, media reformers,
independent media makers, community
organizers, and others. ACME will: develop,
distribute and promote media literacy 
curricula that encourage critical thinking
and free expression, examine the corporate
media system, and inspire active 
participation in society; advocate 
independent media-making as a critical part
of a democratic society and vibrant culture;
and support local, state, and national media
reform efforts.

WEB:
www.aftra.com

CONSTITUENCY:
Members

CONTACT:
Jayne Wallace
National Communications Director

EMAIL:
jwallace@aftra.com

ADDRESS:
260 Madison Avenue
New York, NY  10016

PHONE:
212-532-0800

FAX:
212-532-2242

MISSION :

AFTRA is the national labor union 
representing actors, broadcasters and
recording artists working in radio, television
and the music industry. The interests of 
performers and performers rights are first
and foremost in our efforts, whether
through collective bargaining contracts,
support of legislation or other fora.
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ALLIANCE FOR A MEDIA LITERATE AMERICA (AMLA)

ALLIANCE FOR A SUSTAINABLE FUTURE

WEB:
www.AMLAinfo.org

CONSTITUENCY:
Members

CONTACT:
Faith Rogow
President

EMAIL:
frogow@earthlink.net

ADDRESS:
721 Glencoe Street
Denver, CO  80220

PHONE:
888-775-AMLA

MISSION STATEMENT 

The AMLA is a national membership 
organization of media literacy educators
and advocates dedicated to expanding and
improving the practice of media literacy
education in the U.S. AMLA also convenes
the biennial National Media Education
Conference.

WEB:
www.asustainablefuture.org

CONSTITUENCY:
Public

CONTACT:
Susan Curry
President

EMAIL:
suscurry@erols.com

ADDRESS:
316 Edgewood Drive
Ambler, PA  19002

PHONE:
215-591-1551

FAX:
215-591-0151

MISSION STATEMENT :

Working in the Delaware Valley for healthy
ecosystems and sustainable communities.
We fully support the mission of the Earth
Charter to help build a sustainable world
based on respect for nature  universal
human rights  economic justice  and a 
culture of peace.

For key to symbols, see introduction, page 8
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ASSOCIATION OF MICRO-POWER BROADCASTERS

BENTON FOUNDATION

CONSTITUENCY:
Microradio broadcasters

CONTACT:
Paul Griffin
Founder

EMAIL:
ampb@california.com

ADDRESS:
PMB 22
2018 Shattuck Avenue
Berkeley, CA  94704

PHONE:
510-848-1455

MISSION STATEMENT :

AMPB is a newsletter and syndicated radio
show that goes out to supporters of 
micro-power radio. We publish six 
newsletters a year and exchange informa-
tion about ways to take the movement 
forward.

WEB:
www.benton.org

CONSTITUENCY:
Public, Policymakers and Researchers,
which we call thought leaders

CONTACT:
Norris Dickard
Director of Public Policy

EMAIL:
Norris@benton.org

ADDRESS:
1625 K Street, NW, 11th floor
Washington, DC  20006

PHONE:
202-638-5770

FAX:
202-638-5771

MISSION STATEMENT :

The mission of the Benton Foundation is to
articulate a public interest vision for the
digital age and to demonstrate the value of
communications for solving social 
problems. Our focus is on leveraging media
and technology in innovative ways as a
means to strengthen communities. We
envision a learning society where 
opportunities to expand people's potential
exists at every citizen's fingertips and where
access,equity and diversity have pride of place.
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BUFFALO NEWSPAPER GUILD

CALIFORNIA NEWSREEL

WEB:
www.buffalonewspaperguild.com

CONSTITUENCY:
Members

CONTACT:
Tammy Turnbull
Local Service Representative

EMAIL:
bflonewsguild@aol.com

ADDRESS:
120 Delaware Avenue, Suite 420
Buffalo, NY 14202

PHONE:
716-856-2828

FAX:
716-856-3044

MISSION STATEMENT 

Labor Union to protect and preserve our
collective bargaining agreement and protect
our members contractual rights.

WEB:
www.newsreel.org

CONSTITUENCY:
Educators

CONTACT:
Cornelius Moore
Co-Director

EMAIL:
contact@newsreel.org

ADDRESS:
500 Third Street #505
San Francisco, CA  94107

PHONE:
415-284-7800

FAX:
415-284-7801

MISSION STATEMENT :

California Newsreel, now in its 35th year, is
among the country's oldest non-profit 
documentary production and distribution
centers. It specializes in titles that 
scrutinize, among other subjects, questions
of race and African American life and history.

For key to symbols, see introduction, page 8



13PROFILES OF PARTICIPATING ORGANIZATIONS

BUFFALO NEWSPAPER GUILD

CALIFORNIA NEWSREEL

WEB:
www.buffalonewspaperguild.com

CONSTITUENCY:
Members

CONTACT:
Tammy Turnbull
Local Service Representative

EMAIL:
bflonewsguild@aol.com

ADDRESS:
120 Delaware Avenue, Suite 420
Buffalo, NY 14202

PHONE:
716-856-2828

FAX:
716-856-3044

MISSION STATEMENT 

Labor Union to protect and preserve our
collective bargaining agreement and protect
our members contractual rights.

WEB:
www.newsreel.org

CONSTITUENCY:
Educators

CONTACT:
Cornelius Moore
Co-Director

EMAIL:
contact@newsreel.org

ADDRESS:
500 Third Street #505
San Francisco, CA  94107

PHONE:
415-284-7800

FAX:
415-284-7801

MISSION STATEMENT :

California Newsreel, now in its 35th year, is
among the country's oldest non-profit 
documentary production and distribution
centers. It specializes in titles that 
scrutinize, among other subjects, questions
of race and African American life and history.

For key to symbols, see introduction, page 8



14 PROFILES OF PARTICIPATING ORGANIZATIONS

CASCADIA MEDIA COLLECTIVE

CENTER FOR CIVIC PARTICIPATION

WEB:
www.cascadiamedia.org

CONSTITUENCY:
Public

EMAIL:
thecmc@efn.org

ADDRESS:
PO Box 703
Eugene, OR  97440

PHONE:
541-344-6709

MISSION STATEMENT :

Cascadia Media Collective is an 
uncompromising group of guerrilla 
journalists producing videos, audio CDs,
pamphlets, and other multimedia projects.
Our goal is to not only inform people of
social injustice and environmental 
destruction but also to strengthen and
mobilize the community of resistance.

WEB:
N/A

CONSTITUENCY:
Students, faculty and staff of Maricopa
Community Colleges

CONTACT:
Charlie Freer
Coordinator

EMAIL:
charles.freer@mcmail.maricopa.edu

ADDRESS:
145 North Centennial Way
Mesa,AZ  85201

PHONE:
480-461-6141

FAX:

480-461-6215

MISSION STATEMENT :

The Center for Civic Participation seeks to
enhanced the civic participation of the 
students, faculty and staff of the Maricopa
Community Colleges through awareness
and involvement.
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CENTER FOR DIGITAL DEMOCRACY

CENTER FOR THE CREATIVE COMMUNITY

WEB:
www.democraticmedia.org

CONSTITUENCY:
Public

CONTACT:
Jeff Chester
Executive Director

EMAIL:
jeff@democraticmedia.org

ADDRESS:
1718 Connecticut Avenue, NW, Suite 200
Washington, DC  20009

PHONE:
202-986-2220

FAX:
301-270-2376

MISSION STATEMENT 

CDD works to represent the interest of
the public on critical electronic media
issues, including broadband Internet and
digital communications.

WEB:
www.creativecommunity.us

CONSTITUENCY:
Creative artists

CONTACT:
Jonathan Rintels
Executive Director

EMAIL:
jrintels@ntelos.net

ADDRESS:
PO Box 297
Keswick,VA  22947

PHONE:
434-971-3699

FAX:
509-355-3944

MISSION STATEMENT :

CCC provides public education policy
development  and research to policymakers
on behalf of the tens of thousands of 
writers, directors, producers, performers,
and others who create America's 
entertainment.

For key to symbols, see introduction, page 8
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CENTER FOR INTERNATIONAL MEDIA ACTION (CIMA)

CHICAGO ACCESS NETWORK TELEVISION

WEB:
www.mediaactioncenter.org

CONSTITUENCY:
Media advocacy and education groups

CONTACT:
Catherine Borgman-Arboleda
Co-Director

EMAIL:
catherine@mediaactioncenter.org

ADDRESS:
1276 Bergen Street #4
Brooklyn, NY 11213

PHONE:
718-771-7927

FAX:
815-642-0801

MISSION STATEMENT :

CIMA is a new nonprofit organization 
created to strengthen connections among
grassroots organizers, public-interest 
advocates, activists and researchers focused
on media policy and social justice.We seek
to increase the efficacy of organizing and
activism around media issues by providing
tools and services to help groups share
knowledge, build relationships and utilize
existing resources.

WEB:
www.cantv.org

CONSTITUENCY:
Public

CONTACT:
Barbara Popovic
Executive Director

EMAIL:
popovicb@cantv.org

ADDRESS:
322 South Green Street
Chicago, IL  60607

PHONE:
312-738-1400

FAX:
312-738-2519

MISSION STATEMENT :

CAN TV gives every Chicagoan a voice on
cable television by providing video training,
facilities, equipment and channel time for
Chicago residents and nonprofit groups and
by providing coverage of events relevant to
the local community. Cable channels CAN
TV19, 21, 27, 36 and 42 reach more than a
million viewers in the city of Chicago.
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CHICAGO MEDIA ACTION

CHILDREN NOW

WEB:
www.chicagomediaaction.org

CONSTITUENCY:
Public

CONTACT:
Karen Young
Treasurer

EMAIL:
cma@chicagomediaaction.org

ADDRESS:
PO Box 14140
Chicago, IL  60614

PHONE:
866-260-7198

MISSION STATEMENT:

Chicago Media Action (CMA) is an activist
group dedicated to analyzing and 
broadening Chicago's mainstream media
and to building Chicago's independent media.

WEB:
www.childrennow.org

CONSTITUENCY:
Public

CONTACT:
Patti Miller
Director, Children and the Media Program

EMAIL:
pmiller@childrennow.org

ADDRESS:
1212 Broadway
Oakland, CA  94612

PHONE:
510-763-2444

FAX:
510-763-1974

MISSION STATEMENT :

Children Now is a research and action
organization dedicated to assuring that 
children grow up in economically secure
families, where parents can go to work 
confident that their children are supported
by quality health coverage, a good early 
education, safe, productive things to do
after school and a positive media 
environment. Children Now designs its
strategies to improve children's lives while
at the same time helps America build a 
sustained commitment to putting children
first. Recognized for its expertise in media
as a tool for change, Children Now is an
independent, nonpartisan organization.

For key to symbols, see introduction, page 8



18 PROFILES OF PARTICIPATING ORGANIZATIONS

COALITION FOR A DEMOCRATIC PACIFICA -NY

CITIZENS FOR CONSUMER JUSTICE

WEB:
www.wbai.net

CONSTITUENCY:
Radio listeners

CONTACT:
Patty Heffley
Co-Founder

EMAIL:
patty@wbai.net

ADDRESS:
511 West 20th Street
NYC, NY  10011

PHONE:
212-465-7562

MISSION STATEMENT :

Coalition for a Democratic Pacifica-NY is a
listener activist group in NYC that's mission
is to democratize Pacifica by listeners
becoming informed engaged and 
participating. It is the only way to prevent a
takeover, from inside or outside forces.The
website has the largest document archive of
Pacifica's recent history including official
papers.We encourage all media to function
in the light of day.CdPNY does that through
documentation and dissemination of 
information and encouraging action.
CdPNY also opposes the FCC actions by
petitioning, protesting and informing the
public of the dangers of profit over information.

WEB:
www.ccjustice.org

CONSTITUENCY:
Public

CONTACT:
Lauren Townsend
Executive Director

EMAIL:
lauren@ccjustice.org

ADDRESS:
117 South 17th Street, Suite 311
Philadelphia, PA  19103

PHONE:
215-569-8220

FAX:
215-569-8229

MISSION STATEMENT :

Citizens for Consumer Justice (CCJ) is a
nonprofit organization founded in the 
summer of 1997 to promote economic,
racial, social, civil and environmental justice
through citizen action and campaigns to
educate the public. CCJ has become the
leading nonprofit consumer rights 
organization in Pennsylvania working for:
quality health care for all; lowering of 
prescription drug prices; defending Social
Security and Medicare; preserving 
charitable assets; protecting access to our
civil justice system; working for campaign
finance reform and clean money elections;
advocating for stronger corporate 
accountability measures; promoting 
dedicated funding of public transportation;
and, ensuring democracy in the media and 
telecommunications industry.
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COALITION FOR QUALITY CHILDREN'S MEDIA/KIDS FIRST!

CODE PINK PORTLAND

WEB:
www.kidsfirst.org

CONSTITUENCY:
Media professionals and consumers   

CONTACT:
Ranny Levy
President

EMAIL:
admin@kidsfirst.org

ADDRESS:
112 West San Francisco Street, Suite 305A
Santa Fe, NM  87501

PHONE:
505-989-8076

FAX:
505-986-8477

MISSION STATEMENT 

The Coalition for Quality Children's Media
is a national, not-for-profit, non-religious
organization founded in 1991. Because we
believe that media profoundly affect 
children, our mission is to: 1) teach children
critical viewing skills that enable them to
make their own good media choices, and 
2) increase the visibility and availability of 
quality children's programs. Our goals are:
a) to teach children to become critical
media users; b) to help adults recognize the
importance of teaching critical viewing skills
to children; c) to help children identify and
know of examples of outstanding media
programming; d) to develop programs for
special needs audience including 
hospitalized children and at-risk children
and families. The Coalition is a voluntary
collaboration of more than 10,000 media
professionals  lobbyists, policymakers, child
advocates, educators, parents and families.

WEB:
www.codepinkportland.org

CONSTITUENCY:
Public

CONTACT:
Terri Grayum
Member

EMAIL:
info@codepinkportland.org

ADDRESS:
1235 SE 26th Street #1
Portland, OR  97214

PHONE:
503-235-1280

MISSION STATEMENT :

We are a grassroots women's peace and
justice organization. Code Pink's mission is
serious—carrying the message of peace and
justice, and responding to corporate crime
and globalization, military engorgement,
environmental threats and attacks on civil
liberties. Our methods, however, are fresh,
creative and fun. Surprise is an important
element of our actions  as is the visual
impact - it's just hard to ignore that much
pink. In keeping with the spirit of Code
Pink, our Portland group has adopted Emma
Goldman's famous phrase: "If I can't dance, I
don't want to be part of your revolution."

For key to symbols, see introduction, page 8
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CODEPINK:WOMEN FOR PEACE

COMMON CAUSE

WEB:
www.codepinkalert.org

CONSTITUENCY:
Members

CONTACT:
Victoria Cunningham
National Coordinator

EMAIL:
info@codepinkalert.org

ADDRESS:
733 15th Street, NW, Room 507
Washington, DC  20005

PHONE:
202-393-5016

MISSION STATEMENT :

CODEPINK is a women-initiated grass-
roots peace and social justice 
movement that seeks positive social change
through proactive, creative protest and
non-violent direct action.

WEB:
www.commoncause.org

CONSTITUENCY:
Public

CONTACT:
Lauren Coletta

EMAIL:
grassroots@commoncause.org
lcoletta@commoncause.org

ADDRESS:
1250 Connecticut Avenue, NW, Suite 600
Washington, DC  20036

PHONE:
202-833-1200

FAX:
202-659-3716

MISSION STATEMENT :

Common Cause is a non-partisan citizens'
organization whose goal is to ensure open,
honest, and accountable government at the
federal, state, and local levels.
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COMMUNICATION COMMISSION NATIONAL COUNCIL OF CHURCHES

CONGRESSIONAL BLACK CAUCUS FOUNDATION

WEB:
www.ncccusa.org/about/communication.html

CONSTITUENCY:
Members

CONTACT:
Wesley Pat Pattillo
NCC Associate General Secretary for
Communication

EMAIL:
wpattillo@ncccusa.org

ADDRESS:
475 Riverside Drive, Suite 880
New York, NY  10115

PHONE:
212-870-2048

FAX:
212-870-2030

MISSION STATEMENT:

The National Council of Churches, founded
in 1950, is a joint venture of 36 Christian
denominations in the U.S.A., who work
together on projects in communication,
education, Bible translation, humanitarian
aid, interfaith relations, public policy
research, issues of justice and peace, and a
ten-year initiative to reduce poverty. It is
the largest and most comprehensive 
interdenominational movement in the 
western hemisphere.

WEB:
www.cbcfonline.org

CONSTITUENCY:
Public

ADDRESS:
1720 Massachusetts Avenue, NW
Washington, DC  20036

PHONE:
202-263-2800

FAX:
202-775-0773

MISSION STATEMENT :

The Congressional Black Caucus
Foundation, Inc. (CBCF) supports the cre-
ation and administration of innovative pro-
grams addressing issues critical to the well-
being and advancement of African
Americans and the African Diaspora. CBCF,
which is located in Washington, D.C., was
established in 1976 as a nonpartisan, non-
profit, public policy, research and education-
al institute.The CBCF educates future lead-
ers and promotes collaboration among
community and business leaders and organ-
ized labor to effect positive and sustainable
change in the African-American community.

For key to symbols, see introduction, page 8
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CONSUMER FEDERATION OF AMERICA

CONSUMERS UNION

WEB:
www.consumerfed.org

CONSTITUENCY:
Consumers

CONTACT:
Mark Cooper
Research Director

EMAIL:
markcooper@aol.com

ADDRESS:
1424 16th Street
Washington, DC  20036

PHONE:
301-384-2204

FAX:
301-236-0519

MISSION STATEMENT :

Consumer Federation of America (CFA) is
a non-profit association of 300 
pro-consumer groups, which was founded
in 1968 to advance the consumer interest
through advocacy and education.

WEB:
www.consumersunion.org

CONSTITUENCY:
Consumers

CONTACT:
Chris Murray
Legislative Counsel

EMAIL:
cmurray@consumer.org

ADDRESS:
11666 Connecticut Avenue, NW, #310
Washington, DC  20009

PHONE:
202-462-6262

FAX:
202-265-9548

MISSION STATEMENT :

Consumers Union is a nonprofit member-
ship organization chartered in 1936 under
the laws of the State of New York to pro-
vide consumers with information education
and counsel about goods  services  health
and personal finance; and to initiate and
cooperate with individual and group efforts
to maintain and enhance the quality of life
for consumers. Consumers Union's income
is solely derived from the sale of Consumer
Reports its other publications and from
noncommercial contributions grants and
fees. In addition to reports on Consumers
Union's own product testing Consumer
Reports and Consumer Reports Online
(with approximately 5 million paid circula-
tion) regularly carry articles on health
product safety, marketplace economics and
legislative, judicial and regulatory actions
which affect consumer welfare. Consumers
Union's publications carry no advertising and
receive no commercial support.
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CONSUMERS UNION SOUTHWEST REGIONAL OFFICE

DPE AFL-CIO

WEB:
www.consumersunion.org

CONSTITUENCY:
Consumers

CONTACT:
Reggie James
Director

EMAIL:
rjames@consumer.org

ADDRESS:
1300 Guadalupe, Suite 100
Austin,TX  78745

PHONE:
512-477-4431

FAX:
512-477-8934

MISSION STATEMENT:

Consumers Union's Southwest Regional
Office is dedicated to advocating the 
consumer interest, particularly of 
low-income consumers, and to promoting
the growth of the public interest movement
in the Southwest.

WEB:
www.dpeaflcio.org

CONSTITUENCY:
(incomplete)

CONTACT:
Paul Almeida
President

EMAIL:
palmeida@aflcio.org

ADDRESS:
1025 Vermont Avenue, NW, Suite 1030
Washington, DC  20005

PHONE:
202-638-0320

MISSION STATEMENT :

The Department for Professional
Employees (DPE) is a coalition of 25 
national unions affiliated with the AFL-CIO
which represent over four million highly
skilled, white-collar employees. DPE unions
include professionals in over three hundred
separate and distinct occupations in many
sectors including: health care and education;
science, engineering and technology;
journalism, entertainment and the arts; pub-
lic administration and law enforcement.The
DPE is the largest association of 
professional, technical and administrative
support workers in the U.S.

For key to symbols, see introduction, page 8
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DUKE LAW SCHOOL

EAST TIMOR ACTION NETWORK

WEB:
www.law.duke.edu

CONSTITUENCY:
Students and Alumni

CONTACT:
Kurt Meletzke
Director of Alumni Relations

EMAIL:
meletzke@law.duke.edu

ADDRESS:
Box 90389
Durham, NC  27708

PHONE:
919-613-7214

FAX:
919-613-7170

MISSION STATEMENT :

We are a law school located in the
Southeastern region of the United States.
We provided a location and webcasting for
one of the public hearings set up by
Commissioner Michael Copps.

WEB:
www.etan.org

CONSTITUENCY:
Public

CONTACT:
John M. Miller
Media and Outreach Coordinator

EMAIL:
etan@etan.org

ADDRESS:
PO Box 15774 
Washington, DC  20003-0774 

PHONE:
718-596-7668

FAX:
202-544-6118 

MISSION STATEMENT :

East Timor Action Network/U.S. is a 
grassroots human rights organization 
working in solidarity with the people of East
Timor. ETAN supports human rights,
justice, democracy, sustainable development
for East Timor and Indonesia. To this end,
we work to influence the policies of the
United States government and international
institutions as they relate to East Timor.
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EAGLE FORUM

EARTH CHARTER CITIZENS

WEB:
www.eagleforum.org

CONSTITUENCY:
Membership

CONTACT:
Jessica Echard
Legislative 

EMAIL:
eagle@eagleforum.org

ADDRESS:
316 Pennsylvania Avenue
Washington , DC  20003

PHONE:
202-544-0353

FAX:
202-547-6996

MISSION STATEMENT:

Eagle Forum is a non-profit, national 
volunteer public policy organization. Our
mission is to enable conservative and pro-
family men and women to participate in the
process of self-government and public 
policy making so that America will continue
to be a land of individual liberty, respect for
family integrity, public and private virtue,
and private enterprise.

WEB:
www.earthchartercitizens.org

CONSTITUENCY:
Public

CONTACT:
Susan Curry
Philadelphia Area Coordinator

EMAIL:
suscurry@erols.com

ADDRESS:
316 Edgewood Drive
Ambler, PA  19002-4305

PHONE:
215-591-1551

FAX:
215-591-0151

MISSION STATEMENT :

The Earth Charter Citizens is a loose 
affiliation of people in the Delaware Valley
who endorse the principles of the Earth
Charter, and who want to join others in
spreading awareness about the Earth
Charter stay in touch with each other.
Members receive a monthly email-newslet-
ter and calendar of events/meetings and
invitations to Community Forums held
every other month on a Saturday to 
introduce and clarify issues, and promote
dialogue and informed action. In addition,
several issue-based coalitions meet to
address specific agendas and take 
coordinated action (interfaith spirituality,
energy and climate, media stories, quality of
life indicators,city government,and education).

For key to symbols, see introduction, page 8
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ECONOMIC POLICY INSTITUTE

WEB:
www.epinet.org

CONSTITUENCY:
Public

CONTACT:
Karen Conner
Assistant Communications Director

EMAIL:
kconner@epinet.org 

ADDRESS:
1660 L Street, NW, Suite 1200
Washington, DC  20036

PHONE:
202-331-5542 

FAX:
202-775-0819 

MISSION STATEMENT:

The mission of the Economic Policy
Institute is to provide high-quality research
and education in order to promote a 
prosperous fair and sustainable economy.
The Institute stresses real world analysis
and a concern for the living standards of
working people, and it makes its findings
accessible to the general public, the media,
and policy makers.

ACTION COALITION FOR MEDIA EDUCATIONFAIR (FAIRNESS & ACCURACY IN REPORTING)
WEB:
www.fair.org

CONSTITUENCY:
Public

CONTACT:
Janine Jackson
Program Director

EMAIL:
fair@fair.org 

ADDRESS:
112 West 27th Street
New York, NY  10001

PHONE:
212-633-6700 

FAX:
212-727-7668  

MISSION STATEMENT:

FAIR, the national media watch group, has
been offering well-documented criticism of
media bias and censorship since 1986. We
work to invigorate the First Amendment by
advocating for greater diversity in the press
and by scrutinizing media practices that
marginalize public interest, minority and 
dissenting viewpoints.As an anti-censorship
organization, we expose neglected news
stories and defend working journalists
when they are muzzled. As a progressive
group, FAIR believes that structural reform
is ultimately needed to break up the 
dominant media conglomerates, establish
independent public broadcasting and pro-
mote strong non-profit sources of information.
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FREE PRESS

WEB:
www.mediareform.net

CONSTITUENCY:
Public

CONTACT:
Josh Silver
Managing Director

EMAIL:
info@mediareform.net 

ADDRESS:
26 Center Street, 2nd floor
Northampton, MA 01060

PHONE:
413-585-1533 

FAX:
413-586-8398  

MISSION STATEMENT:

Free Press is a national organization work-
ing to increase informed public participa-
tion in crucial media policy debates. The
ultimate aim of Free Press is to generate a
range of policies that will produce a more
competitive and public interest-oriented
media system with a strong nonprofit and
noncommercial sector.

WEB:
www.filmarts.org

CONSTITUENCY:
Members

CONTACT:
Danny Plotnick
Associate Director

EMAIL:
info@filmarts.org 

ADDRESS:
145 Ninth Street #101
San Francisco, CA  94103

PHONE:
415-552-8760 

FAX:
415-552-0882 

MISSION STATEMENT:

Film Arts Foundation is a non-profit media
arts organization serving more than 3,400
independent film and video makers in
Northern California. Film Art's full range of
services—access to low-cost equipment,
classes and workshops, monthly magazine,
exhibition program and annual festival
grants and fiscal sponsorship program,
mentor ships and resource center— allows
Film Arts to serve as both an incubator of
first and second time filmmakers as well as
a primary support organization for 
experienced award-winning media artists.

FILM ARTS FOUNDATION

For key to symbols, see introduction, page 8
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FUTURE OF MUSIC COALITION

WEB:
www.futureofmusic.org

CONSTITUENCY:
Musicians

CONTACT:
Jenny Toomey
Executive Director

EMAIL:
jenny@futureofmusic.org 

ADDRESS:
1615 L Street, NW, Suite 520
Washington  , DC  20036

PHONE:
202-429-8855 

FAX:
202-429-8857 

MISSION STATEMENT:

The Future of Music Coalition (FMC) is a
Washington, DC-based nonprofit that
explores the challenging issues at the 
intersection of music, law, technology and
policy. The FMC seeks to educate the
media, policymakers  and the public about
music/technology issues, while also bringing
together diverse voices in an effort to come
up with creative solutions to some of the
challenges in this space.The FM also aims to
identify and promote innovative business
models that will help musicians and citizens
to benefit from new technologies.

PROFILES OF PARTICIPATING ORGANIZATIONS

GLOBAL ACTION PROJECT INC.
WEB:
www.global-action.org

CONSTITUENCY:
Low-income youth of color

CONTACT:
Meghan McDermott
Executive Director

EMAIL:
media@global-action.org 

ADDRESS:
4 West 37th Street, 2nd Floor
New York, NY  10018

PHONE:
212-594-9577 

FAX:
212-594-9578  

MISSION STATEMENT:

Global Action Project provides training in
media arts and technology for low-income
youth. By combining best practices in youth
development with media education G.A.P.
empowers youth to become active
informed citizens. Through the production
of thought-provoking media of the highest
quality on local and international issues
G.A.P. fosters young people's potential for
leadership, artistic expression, their 
exploration of social issues, global 
awareness and participation in 
their communities.
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GLOBAL RESOURCE ACTION CENTER FOR THE ENVIRONMENT (GRACE)

WEB:
www.gracelink.org

CONSTITUENCY:
Public

CONTACT:
Alice Slater
President

EMAIL:
grace@gracelinks.org 

ADDRESS:
215 Lexington Avenue
New York, NY  10016

PHONE:
212-726-9161 

FAX:
212-726-9160  

MISSION STATEMENT:

The Global Resource Action Center for the
Environment (GRACE), established in 1996,
works to form new links with the research,
policy and grassroots communities to 
preserve the future of the planet and 
protect the quality of the environment.
Our major projects are The Factory Farm
Project to create a sustainable food system
and The Nuclear Abolition Project to rid
the world of nuclear weapons and nuclear
power and clean up the toxic legacy of the
nuclear age.

GLOBAL EXCHANGE

WEB:
www.globalexchange.org

CONSTITUENCY:
Peace and justice advocates

CONTACT:
Andrea Buffa
Peace Campaign Coordinator

EMAIL:
andrea@globalexchange.org 

ADDRESS:
2017 Mission Street, 3rd Floor
San Francisco, CA  94110

PHONE:
415-575-5552 

FAX:
415-255-7498 

MISSION STATEMENT:

Global Exchange is an international human
rights organization dedicated to promoting
environmental, political and social justice.
Since our founding in 1988, we have
increased the US public's global awareness
while building partnerships worldwide.

For key to symbols, see introduction, page 8



30 PROFILES OF PARTICIPATING ORGANIZATIONS

GRAND RAPIDS INSTITUTE FOR INFORMATION DEMOCRACY

WEB:
www.griid.org

CONSTITUENCY:
Public

CONTACT:
Jeff Smith
Director

EMAIL:
jsmith@grcmc.org 

ADDRESS:
711 Bridge Street, NW
Grand Rapids, MI  49504

PHONE:
616-459-4788 x122

FAX:
616-459-3970 

MISSION STATEMENT:

GRIID teaches media literacy, monitors
local news, publishes reports and conducts
media trainings in West Michigan.

PROFILES OF PARTICIPATING ORGANIZATIONS

GREEN PARTY OF PHILADELPHIA

WEB:
www.gpop.org 

CONSTITUENCY:
Electorate

CONTACT:
Mike Rosenberg,
Chair

EMAIL:
gpop@gpop.org 

ADDRESS:
PO Box 41827
Philadelphia, PA  19101

PHONE:
215-243-7103 

FAX:
215-243-7103  

MISSION STATEMENT:

The Green Party of Philadelphia is both a
political party and a grassroots political
activist organization. All are welcome to
join.We are an association of citizens who
strive to make our city a more just and sus-
tainable community. We work through 
education  direct action  and inclusive 
electoral politics. As with Greens 
throughout the United States and the
world, we are guided by the Four Pillars of
Ecological Wisdom, Social Justice,
Grassroots Democracy, Nonviolence, and
our Ten Key Values. The Green Party of
Philadelphia is both a political party and a
grassroots political activist organization. All
are welcome to join.We are an association
of citizens who strive to make our city a
more just and sustainable community. We
work through education  direct action and
inclusive electoral politics. As with Greens
throughout the United States and the
world, we are guided by the Four Pillars of
Ecological Wisdom, Social Justice,
Grassroots Democracy, Nonviolence, and
our Ten Key Values.
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HAWAII PRO CHAPTER SOCIETY OF PROFESSIONAL JOURNALISTS

WEB:
www.flex.com/~spj

CONSTITUENCY:
Members

CONTACT:
Stirling Morita
President

EMAIL:
spj@flex.com

ADDRESS:
PO Box 3141
Honolulu, HI  96802

PHONE:
808-529-4755 

FAX:
808-529-4750  

MISSION STATEMENT:

We are a group of newspaper, radio and tel-
evision news tradesmen, which promotes
Freedom of Information and First Amendment
issues and education and training of 
journalists.

HASTINGS COMM/ENT

WEB:
www.uchastings.edu/comment

CONSTITUENCY:
Legal scholars

CONTACT:
Alex Sears
Editor-in-Chief

EMAIL:
comment@uchastings.edu 

ADDRESS:
200 McAllister Street
San Francisco, CA  94702

PHONE:
415-581-8970 

MISSION STATEMENT:

Hastings Communication and
Entertainment Law Journal is dedicated to
publishing literature addressing the legal
questions affecting the communications
and entertainment industries.This includes
legal issues relating to the First
Amendment, radio and television broad-
casting, film  music recordings, sports law,
computer technology, the Internet, and
intellectual property such as trademark,
copyrights, and patents. Some of the more
exciting topics that we are facing are when
these fields of law intersect with each
other, such as First Amendment rights on
the Internet or copyright law on the
Internet, or as in the recent case of
Napster technology and copyright.

For key to symbols, see introduction, page 8
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HODSON BROADCASTING

CONSTITUENCY:
Small businesses and broadcast 
entreprenuers

CONTACT:
Richard Dean Hodson
CEO and Project Manager

EMAIL:
khodson@earthlink.net 

ADDRESS:
520 Monticello Drive
Las Vegas, NV  89107-3616

PHONE:
702-878-7911 

FAX:
702-878-0773 

MISSION STATEMENT:

Hodson Broadcasting's mission is to 
develop and operate a FM Broadcast facility
for the community of Tecopa, California, on
Channel 291A (106.1 MHz).This frequency
allocation has been approved by the FCC
and has been awaiting overdue FM Auction
procedures since 1999.

PROFILES OF PARTICIPATING ORGANIZATIONS

JEWISH VOICE FOR PEACE

WEB:
www.jewishvoiceforpeace.org

CONSTITUENCY:
Public

CONTACT:
Mitchell Plitnick
Co-Director

EMAIL:
info@jewishvoiceforpeace.org 

ADDRESS:
1611 Telegraph Avenue, Suite 500
Oakland, CA  94612

PHONE:
510-465-1777 

FAX:
510-465-1616  

MISSION STATEMENT:

Jewish Voice for Peace is a diverse and 
democratic community of activists inspired
by Jewish tradition to work together for
peace, social justice, and human rights. We
support the aspirations of Israelis and
Palestinians for security and self-determination.
We seek: a U.S. foreign policy based on 
promoting peace  democracy, human rights,
and respect for international law; an end to
the Israeli occupation of the West Bank, the
Gaza Strip, and East Jerusalem; a resolution
of the Palestinian refugee problem 
consistent with international law and equi-
ty; an end to all violence against civilians
Peace among the peoples of the Middle East 
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LEADERSHIP CONFERENCE ON CIVIL RIGHTS

WEB:
www.civilrights.org

CONSTITUENCY:
180 national civil and human rights organizations
with over 50 million members

CONTACT:
Brian Komar
Director of Strategic Affairs

EMAIL:
komar@civilrights.org 

ADDRESS:
1629 K Street, NW,Tenth Floor
Washington, DC  20006

PHONE:
202-466-3311 

FAX:
202-466-3435  

MISSION STATEMENT:

The Leadership Conference on Civil Rights
(LCCR) is the nation's premier civil rights
coalition, and has coordinated the national
legislative campaign on behalf of every
major civil rights law since 1957. LCCR was
founded in 1950 by three giants of the civil
rights movement: A. Philip Randolph,
founder of the Brotherhood of Sleeping
Car Porters; Roy Wilkins, Executive
Secretary of the NAACP; and Arnold
Aronson, a leader of the National Jewish
Community Relations Advisory Council.
The Leadership Conference on Civil Rights
Education Fund (LCCREF) is the education,
communications and research arm of the
civil rights coalition.

LA FREEWAVES

WEB:
www.freewaves.org

CONSTITUENCY:
Public

CONTACT:
Anne Bray
Executive Director

EMAIL:
anne@freewaves.org

ADDRESS:
2151 Lake Shore Avenue
Los Angeles, CA  90039

PHONE:
323-664-1510 

FAX:
323-664-1577

MISSION STATEMENT:

LA Freewaves is a nonprofit media arts
organization thta holds a biannual media
arts festival. It also distributes media arts in
Los Angeles via  school, libraries , cable and
public tv, holds new tech workshops for
artists, and maintains a web site of
resources and downloadable videos.

For key to symbols, see introduction, page 8
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LONG ISLAND COALITION FOR FAIR BROADCASTING

WEB:
www.li-mediawatch.org 

CONSTITUENCY:
Businesses

CONTACT:
Jaci Clement
Executive Director

EMAIL:
info@li-mediawatch.org

ADDRESS:
1055 Stewart Avenue
Bethpage, NY  11714

PHONE:
516-224-1860 

FAX:
516-224-1864 

MISSION STATEMENT:

The Coalition's work is three-fold. First, we
seek to educate the community on how to
effectively work with media (all media—not
just TV) to promote their businesses and
organizations to grow stronger and, hence,
strengthen the local economy and its image
as a vital marketplace. Secondly, we work to
educate the media about local issues, and to
keep it responsive and responsible to the
people it covers. Last, but not least, we
advocate for quality news coverage by
media outlets covering this region  and
monitor the media's performance in 
covering the community.

MEDIA ACCESS PROJECT

WEB:
www.mediaaccess.org

CONSTITUENCY:
Other non-profits and the public

CONTACT:
Andrew Jay Schwartzman
President and CEO

EMAIL:
info@mediaaccess.org

ADDRESS:
1625 K Street, NW, Suite 1118
Washington, DC   20006

PHONE:
202-232-4300 

FAX:
202-466-7656 

MISSION STATEMENT:

Media Access Project (MAP), a non-profit
tax exempt, public interest telecommunications
law firm, works to ensure that the electron-
ic media and emerging technologies pro-
mote the first amendment goals of open
civic discourse and a marketplace of ideas in
order to safeguard democracy now and in
the future. While technologies change, the
importance of a well informed public and
electorate does not.
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MEDIA DEMOCRACY LEGAL PROJECT

WEB:
www.medialegalproject.org

CONSTITUENCY:
Public

CONTACT:
Henry Kroll
Administrator

EMAIL:
dmlp@igc.org

ADDRESS:
3145 Geary Boulevard #745
San Francisco, CA  94118

PHONE:
415-387-9190

MISSION STATEMENT:

The Media Democracy Legal project is
preparing a groundbreaking legal case 
challenging the present monopoly 
broadcasting structure on a constitutional
basis.We will use the legal process to obtain
governance of the publicly owned airwaves
in accordance with democratic ideals and
the United States Constitution.

MEDIA ALLIANCE

WEB:
www.media-alliance.org

CONSTITUENCY:
Members

CONTACT:
Jeff Perlstein
Executive Director

EMAIL:
info@media-alliance.org

ADDRESS:
942 Market Street #503
San Francisco, CA  94102

PHONE:
415-546-6334 

FAX:
415-546-6218

MISSION STATEMENT:

Media Alliance is a twenty-seven year old
Bay Area media resource and advocacy 
center for mediaworkers, non-profit organ-
izations, local communities and social justice
activists.We work to foster a more diverse
participatory, and accountable media 
system in the interests of peace and justice,
using a variety of strategies that include:
monitoring content and conducting media
accountability campaigns, providing low-cost
training in media strategy/PR, organizing
local communities around media policy, and
providing material support to independent
media projects.
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MEDIA TANK

WEB:
www.mediatank.org 

CONSTITUENCY:
Public

CONTACT:
Inja Coates
Cofounder and Director

EMAIL:
info@mediatank.org

ADDRESS:
100 South Broad Street, Suite 1318
Philadelphia, PA  19110

PHONE:
215-563-1100

FAX:
215-563-4951 

MISSION STATEMENT:

Living in a time when media has increasing
power to shape the values and opinions of
our society, Media Tank works to provide
communities with tools to understand and
participate in critical decisions about our
nation’s media system. Through our 
community education and national organiz-
ing, we are helping to broaden the move-
ment for media justice and reform as a key
strategy for social change.

PROFILES OF PARTICIPATING ORGANIZATIONS

MINORITY EXPERIENCE NETWORK

WEB:
www.MinorityX.com

CONSTITUENCY:
Freedom and truth seekers

CONTACT:
Shafiq El-Amin
President

EMAIL:
alltruth@minorityx.com

ADDRESS:
877 Wynnewood Road
Philadelphia, PA  19151

PHONE:
215-879-4966

FAX:
215-879-8289  

MISSION STATEMENT:

The Minority eXperience Network believes
all the worlds problems can be traced to
three things: Greed, Selfishness and our
Silence.We believe there can be no decent
human life on this planet until we eliminate
the forces devoting all of our resources to
preventing the creation of civil societies.All
of our efforts are devoted to organizing and
educatng people to withdraw their energies
from sustaining the U.S. plague against
humanity.
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NATIONAL ASIAN AMERICAN TELECOMMUNICATIONS ASSOCIATION (NAATA)

WEB:
www.naatanet.org

CONSTITUENCY:
Public

CONTACT:
Eddie Wong
Executive Director

EMAIL:
naata@naatanet.org

ADDRESS:
145 9th Street, Suite 350
San Francisco, CA  94103

PHONE:
415-863-0814

FAX:
415-863-7428 

MISSION STATEMENT:

NAATA's mission is to present stories that
convey the richness and diversity of the
Asian Pacific American experience to the
broadest audience possible. We do this by
funding, producing, distributing, and 
exhibiting films video and new media.

MORALITY IN MEDIA INC.
WEB:
www.moralityinmedia.org 

CONSTITUENCY:
Public

CONTACT:
Patrick McGrath
Director of Media Relations

EMAIL:
mim@moralityinmedia.org 

ADDRESS:
475 Riverside Drive #239
New York, NY  10115

PHONE:
212-870-3222

FAX:
212-870-2765 

MISSION STATEMENT:

MORALITY IN MEDIA is a nonprofit
national organization, with headquarters in
New York City, working through 
constitutional means to curb traffic in
obscenity and to uphold standards of
decency in the media. MIM also operates
the ObscenityCrimes.org Web site, where 
citizens can report possible violations of
federal Internet obscenity laws to Federal
prosecutors.
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WEB:
www.namac.org 

CONSTITUENCY:
Members

CONTACT:
Jack Walsh
Acting National Director

EMAIL:
namac@namac.org

ADDRESS:
145 9th Street, Suite 250
San Francisco, CA  94103

PHONE:
415-431-1391

FAX:
415-431-1392

MISSION STATEMENT:

The National Alliance for Media Arts and
Culture (NAMAC) is a nonprofit arts 
service organization that represents the
collective expression of our fieldís 
commitment to the media arts as a 
common language of a democratic society.
Our mission is to: strengthen media arts
organizations as an integral part of the 
community; facilitate the support of 
independent media artists from all cultural
communities and regions; integrate media
into all levels of education and advocate for
media literacy as an educational goal;
promote humane uses of and individual
access to current and future media 
technologies; and encourage media arts that
are rooted in communities  as well as those
that are global in outlook.
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NATIONAL ALLIANCE FOR MEDIA ARTS AND CULTURE (NAMAC)

PROFILES OF PARTICIPATING ORGANIZATIONS

NATIONAL ASSOCIATION OF BLACK JOURNALISTS

WEB:
www.nabj.org

CONSTITUENCY:
Members

CONTACT:
Tangie Newborn
Executive Director

EMAIL:
nabj@nabj.org

ADDRESS:
8701-A Adelphi Road
Adelphi, MD  20873

PHONE:
301-445-7100

FAX:
301-445-7101 

MISSION STATEMENT:

The National Association of Black
Journalists (NABJ) is an organization of
journalists  students and media-related 
professionals that provides quality pro-
grams and services to and advocates on
behalf of black journalists worldwide.
Founded by 44 men and women on
December 12, 1975, in Washington, D.C.,
NABJ is the largest organization of 

journalists of color in the world. Many of
NABJ's 3300 members also belong to one
of the dozens of professional and student
chapters that serve black journalists 
nationwide. NABJ is committed to strength-
ening ties among black journalists; sensitiz-
ing all media to the importance of fairness
in the workplace for black journalists;
expanding job opportunities and recruiting
activities for veteran, young and aspiring
black journalists, while providing continued
professional development and training;
increasing the number of black journalists in
management positions and encouraging
black journalists to become entrepreneurs;
fostering an exemplary group of profession-
als that honors excellence and outstanding
achievements by African-American journal-
ists, and outstanding achievement in the
media industry as a whole  particularly
when it comes to providing balanced cover-
age of the black community and society at
large; working with high schools and col-
leges to identify and encourage black stu-
dents to become journalists and to diversi-
fy faculties and related curriculum; providing
informational and training services to the
general public.
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NATIONAL FEDERATION OF COMMUNITY BROADCASTERS (NFCB)
WEB:
www.nfcb.org

CONSTITUENCY:
Members

CONTACT:
Carol Pierson
President and CEO

EMAIL:
carol@nfcb.org

ADDRESS:
1970 Broadway, Suite 1000
Oakland, CA  94612

PHONE:
510-451-8200

FAX:
510-451-8208

MISSION STATEMENT:

The NFCB advocates for public policy,
recognition and resources on behalf ot its
membership of over 200 community radio
stations and other organizations. We 
provide services to empower and strengthen
community broadcasters with a commitment
to localism, diversity and public service. Our
membership includes stations in the largest
urban areas and the smallest communities.
Forty percent of our members are in rural
areas and nearly half are minority controlled.

NATIONAL ASSOCIATION OF HISPANIC JOURNALISTS

WEB:
www.nahj.org

CONSTITUENCY:
Members

CONTACT:
Joseph Torres
Deputy Director

EMAIL:
jtorres@nahj.org

ADDRESS:
1000 National Press Builiding
Washington, DC  20045

PHONE:
212-662-7145

FAX:
202-662-7144

MISSION STATEMENT:

To provide mutual support and professional
development to Hispanic journalists; to
advocate for fairer coverage of Latinos by
the mass media; to increase the numbers of
Latino professional journalists in the
nation's newsrooms; to promote the study
and practice of journalism by Latinos.
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NATIONAL INSTITUTE ON MEDIA AND THE FAMILY

WEB:
www.mediafamily.org

CONSTITUENCY:
Public

CONTACT:
Brad Robideau
Counselor, New School  Inc.

EMAIL:
information@mediafamily.org

ADDRESS:
606 24th Avenue South, Suite 606
Minneapolis, MN  55454

PHONE:
612-672-5437

FAX:
612-672-4113

MISSION STATEMENT:

The National Institute on Media and the
Family is a national resource for research,
education and information about the impact
of media on children and families. The 
mission of the National Institute on Media
and the Family is to maximize the benefits
and minimize the harm of media on children
and families through research and education.

PROFILES OF PARTICIPATING ORGANIZATIONS

OFFICE OF COMMUNICATION OF THE UNITED CHURCH OF CHRIST INC.

WEB:
www.ucc.org/ocinc

CONSTITUENCY:
The economically disadvantaged, the 
disenfranchised and the underrepresented

CONTACT:
Bob Chase, Executive Director
Lee Foley, Recording Secretary 
to the Board of Directors

EMAIL:
chaser@ucc.org
foleyl@ucc.org

ADDRESS:
700 Prospect Avenue
Cleveland, OH  44115

PHONE:
216-736-2173/2211

FAX:
216-736-2223 

MISSION STATEMENT:

At its heart, it is a struggle for civil rights
that drives the Office of Communication of
the United Church of Christ, Inc. O.C., Inc.
is a brand name in the telecommuncations
advocacy community, and it stands for 
justice. Since its founding in the very earli-
est days of the civil rights movement, O.C.,
Inc. has worked on behalf of the economi-
cally disadvantaged, the disenfranchised and
the underepresented. That work continues
today, on a broad front. Today O.C. Inc. is
recognized as the preeminent non-profit
public interest advocate in the
communications and new technology fields.
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PEACE ACTION-DELAWARE VALLEY

CONSTITUENCY:
incomplete

CONTACT:
Phyllis Gilbert, Director

EMAIL:
phyllis.peace@juno.com

ADDRESS:
3001 Walnut Street, 7th floor
Philadelphia, PA  19104

PHONE:
215-386-4322 

MISSION STATEMENT:

The largest grassroots organization of a 27
state network of affiliates. Goals to use
negotiation: the rule of law and Marshall-like
plans to prevent and stop world and local
conflicts; stop weapons sales to dictators
and human rights abusers; and redirect
excessive military spending to basic human
needs of common people in U.S. We use
the to organize for rebuilding secure and
peaceful local communities.

PARENTS TELEVISION COUNCIL

WEB:
www.parentstv.org

CONSTITUENCY:
Members

CONTACT:
Ben Mozer
Administrative Assistant

EMAIL:
bmozer@parentstv.org

ADDRESS:
707 Wilshire Boulevard
Los Angeles, CA  90017

PHONE:
213-629-9255

FAX:
213-629-9254 

MISSION STATEMENT:

The Parents Television Council is a
501(c)(3) non-profit, non-partisan research
and education orgainization whose mission
is to restore responsibility to the 
entertainment industry. The PTC is the
largest organization of its kind dedicated
solely to improving the content of 
entertainment programming, with emphasis
on prime time television and children.
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PHILADELPHIA INTERNATIONAL ACTION CENTER

CONSTITUENCY:
Members, mailing and email lists

CONTACT:
Berta Joubert

EMAIL:
philly-iac@comcast.net

ADDRESS:
813 South 48th Street
Philadelphia, PA  19143

PHONE:
215-724-1618

MISSION STATEMENT:

Local branch of national organization 
dedicated to solidarity work with 
international anti-imperialist struggles.
Philadelphia IAC has been a leading group in
local anti-war coalition, as well as working
with activists around freedom for Mumia
Abu-Jamal.

PROFILES OF PARTICIPATING ORGANIZATIONS

PROGRESSIVE PORTAL

WEB:
www.progressiveportal.org

CONSTITUENCY:
Public

CONTACT:
Steve Freedkin
Publisher

EMAIL:
webweaver@progressiveportal.org

ADDRESS:
2887 College Avenue #274
Berkeley, CA  94705-2154

FAX:
309-422-0475 

MISSION STATEMENT:

ProgressivePortal.org is an activist Web site
providing easy, convenient, and effective
action opportunities, primarily letter-writing,
on a range of progressive issues. The Web
site focuses on unique causes and strategies
that are distinct from what other sites and
organizations are doing. It utilizes special
technology and strategies to make it unusu-
ally effective. Since the site's launch on May
15, 2001, its users have sent more than 2.75
million letters.
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WEB:
www.prometheusradio.org

CONSTITUENCY:
Public, community groups,
low power radio stations

CONTACT:
Hannah Sassaman
Program Director

EMAIL:
hannahjs@prometheusradio.org

ADDRESS:
PO Box 42158
Philadelphia, PA  19101

PHONE:
215-727-9620

FAX:
Same as above. Call first if you are planning
to fax anything.

MISSION STATEMENT:

The Prometheus Radio Project is a 
grassroots organization that works to 
promote a more democratic media by 
helping community groups at every step of
the process as they build their own com-
munity radio stations. Our work includes
policy advocacy, assisting civil society
groups in navigating the licensing process,
building radio stations, training activists and
grassroots organizing.We fight for the right
of all citizens to use our public airwaves to
make their own media.

PUBLIC KNOWLEDGE

WEB:
www.publicknowledge.org

CONSTITUENCY:
Public Knowledge

CONTACT:
Sarah Brown
Special Projects Manager

EMAIL:
sbrown@publicknowledge.org

ADDRESS:
1875 Connecticut Avenue, NW, Suite 650
Washington, DC  20009

PHONE:
202-518-0020

FAX:
202-986-2539

MISSION STATEMENT:

Public Knowledge is a new public-interest
advocacy organization dedicated to 
fortifying and defending a vibrant 
information commons. This Washington,
D.C. based group works with wide spec-
trum of stakeholders—libraries, educators,
scientists, artists, musicians, journalists,
consumers, software programmers, civic
groups and enlightened businesses—to 
promote the core conviction that some
fundamental democratic principles and 
cultural values—openness, access, and the
capacity to create and compete—must be
given new embodiment in the digital age.

PROMETHEUS RADIO PROJECT
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RADIO FREE RICHMOND PROJECT OF THE VIRGINIA CENTER FOR PUBLIC PRESS

WEB:
www.RadioFreeRichmond.Org

CONSTITUENCY:
Public who care about democratically
inclusive media.

CONTACT:
Christopher Maxwell
Station Manager of Radio Free Richmond
and Vice President of Virginia Center for
Public Press

EMAIL:
info@RadioFreeRichmond.Org

ADDRESS:
1621 West Broad Street
Richmond,VA  23220

PHONE:
804-649-9737

MISSION STATEMENT:

Radio Free Richmond is a project of the
Virginia Center for Public Press that seeks
to support community media where people
who don't get out in the regular press can
tell their stories in their own voice.We help
them produce TV shows  and have applied
for an LPFM license that will (at this time)
be the NATION'S LARGEST LPFM in terms
of people in the signal's service area.

PROFILES OF PARTICIPATING ORGANIZATIONS

RANDOM LENGTHS NEWS

WEB:
www.Randomlengthsnews.com

CONSTITUENCY:
Public

CONTACT:
James Preston Allen
Publisher and Executive Editor

EMAIL:
editor@randomlengthsnews.com

ADDRESS:
1300 South Pacific Avenue
San Pedro, CA  90731

PHONE:
310-519-1442

FAX:
310-832-1000

MISSION STATEMENT:

Random Lengths News is the Los Angeles
harbor Area's only independent news
source and one of the leading progressive
newspapers in the Sourthern California
region. Unlike many community newspapers
that lean toward conservative viewpoints,
this publication relies on the strong union
and enviromental movements as its core
readership constituency. It has been 
published for over 25 years.
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RECLAIM THE MEDIA

WEB:
www.reclaimthemedia.org

CONSTITUENCY:
Public

CONTACT:
Jonathan Lawson
Director

EMAIL:
jonathan@reclaimthemedia.org

ADDRESS:
927 22nd Avenue
Seattle,WA  98122

PHONE:
206-709-0558

MISSION STATEMENT:

Reclaim the Media is a coalition of 
independent journalists, media activists, and
community organizers in the Pacific
Northwest, promoting press freedom and
community media access as prerequisites
for a functioning democracy. We believe
that it is essential to popularize and widen
public debate concerning media ownership
and private control of public broadcasting
resources (including the Internet), as well as
to encourage and support noncommercial
media, local media, and community 
involvement in media production 
and distribution.

REC NETWORKS

WEB:
www.recnet.com

CONSTITUENCY:
LPFM licensees/applicants, aspiring 
broadcasters, those concerned about
access to the airwaves

CONTACT:
Rich Eyre

EMAIL:
rec@recnet.com

ADDRESS:
P O Box 40816
Mesa,AZ  85274-0816

MISSION STATEMENT:

REC Networks is an independent 
supporter of LPFM and was very involved in
the rulemaking that made LPFM possible.
REC also defends spectrum for future LPFM
stations by opposing the wherehousing of
FM channels by commercial concerns as
well as opposing unproven and unecessary
technologies such as In-Band Digital Audio
Broadcasting.
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ROCKY MOUNTAIN MEDIA WATCH

WEB:
www.bigmedia.org

CONSTITUENCY:
Public

CONTACT:
Jason Salzman
Board Chair

EMAIL:
jason@causecommunications.org

ADDRESS:
1836 Blake Street #100a
Denver, CO  80202

PHONE:
303-292-1524

FAX:
303-292-9317

MISSION STATEMENT:

Through public education and advocacy, we
aim to hold journalists to their own 
professional standards, as promulgated by
the Society of Professional Journalists and
other professional societies.

PROFILES OF PARTICIPATING ORGANIZATIONS

SEATTLE ALLIANCE FOR MEDIA EDUCATION (SAME)
WEB:
www.depts.washington.edu/mediaed

CONSTITUENCY:
Public

CONTACT:
Barbara Johnson

EMAIL:
mediaed@u.washington.edu

ADDRESS:
Box 357925, Experimental Education Unit,
University of Washington
Seattle,WA  98195

PHONE:
206-543-9414

MISSION STATEMENT:

SAME is a media education advocacy group
hosted by the Center for Media Excellence
at the Universtiy of Washington's
Department of Education. We are young
adults seeking to understand our 
relationship to the mediated world.
Through education, public speaking,
media-making, and special events we hope
to educate people in our own communities
about media.
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TEXAS STATE RIFLE ASSOCIATION

WEB:
www.tsra.com

CONSTITUENCY:
Members

CONTACT:
James Dark
Executive Director

EMAIL:
execdir@tsra.com

ADDRESS:
1131 Rockingham Lane #130
Richardson,TX  75080

PHONE:
972-889-8772

FAX:
972-889-1515  

MISSION STATEMENT:

Devoted to the preservation of second
amendment rights in the United States, with
an legislative emphasis on Texas.

TENNESSEE ALLIANCE FOR PROGRESS

WEB:
www.tennesseeallianceforprogress.org

CONSTITUENCY:
Public

CONTACT:
Nell Levin
Organizer

EMAIL:
nellrose@earthlink.net

ADDRESS:
PO Box 60338
Nashville,TN  37206

PHONE:
615-226-8070

FAX:
615-242-9464

MISSION STATEMENT:

Tennessee Alliance for Progress is a
statewide coalition whose mission is to 
create healthy families and communities in
every region of Tennessee.
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THE AMHERST ALLIANCE
WEB:
www.amherstalliance.org

CONSTITUENCY:
Membership

CONTACT:
Don Schellhardt
President

EMAIL:
pioneerpath@hotmail.com

ADDRESS:
PO Box 186
Cheshire, CT 06410

PHONE:
203-757-1790,
203-756-7310

MISSION STATEMENT:

THE AMHERST ALLIANCE is a Net-based
nationwide advocacy group for media
reform. Founded in Amherst,
Massachusetts, on September 17, 1998, the
group originally focused on establishing a
viable, meaningful Low Power FM Radio
Service. Since the FCC established this
Service, in January of 2000, Amherst has
defended LPFM against Congressional
counterattacks—and has expanded its 
agenda to include retaining (and ultimately
reducing) the FCC's media ownership 
ceilings, reversing the proliferation of 
satellite-fed translator stations, overturning
FCC approval of In Band On Channel
(IBOC) Digital Radio, and establishing a new
Radio Service for Low Power AM.

PROFILES OF PARTICIPATING ORGANIZATIONS

THE ASSOCIATION OF INDEPENDENT VIDEO AND FILMMAKERS

WEB:
www.aivf.org

CONSTITUENCY:
Members

CONTACT:
Priscilla Grim
Membership and Advocacy Director

EMAIL:
info@aivf.org

ADDRESS:
304 Hudson Street, 6th Floor
New York, NY  10013

PHONE:
212-807-1400

FAX:
212-463-8519 

MISSION STATEMENT:

AIVF is a 30-year old national trade 
association based in New York City 
providing support to individual media
artists and producers. Established by a
group of independent filmmakers, AIVF is
the largest national organization represent-
ing independent media artists working at all
levels across all genres. AIVF members 
number over five thousand individuals
(from students to Academy Award winners)
and 350 businesses across the country.
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THE FUND FOR WOMEN ARTISTS

WEB:
www.womenarts.org

CONSTITUENCY:
Public

CONTACT:
Sarah Browning
Associate Director

EMAIL:
info@womenarts.org

ADDRESS:
PO Box 60637
Florence, MA 01062

PHONE:
413-585-5968

FAX:
413-586-1303 

MISSION STATEMENT:

Founded in 1994 by Martha Richards, The
Fund for Women Artists is a non-profit arts
service organization that supports the 
creation of art that reflects the full 
diversity and complexity of women's lives,
especially plays, films, and videos. To 
accomplish this goal, The Fund for Women
Artists provides a variety of fundraising,
management, and advocacy services
designed to help women artists get the
money they need to do their creative work.
During its first nine years, the organization
has helped women raise over $2.3 million
and has supported 23 plays, 6 film/video
projects and many educational activities.
The artistic and managerial excellence of
the programs has been recognized by
grants from prestigious national funders
such as the Ford Foundation, the
Rockefeller Foundation, and the National
Endowment for the Arts, and by gifts from
prominent women in the arts.

THE CAUCUS FOR TELEVISION PRODUCERS WRITERS & DIRECTORS

WEB:
www.caucus.org

CONSTITUENCY:
Members

CONTACT:
Penny S. Rieger
Administrator

EMAIL:
caucuspwd@aol.com

ADDRESS:
PO Box 11236
Burbank, CA  91510-1236

PHONE:
818-843-7572

FAX:
818-846-2159

MISSION STATEMENT:

We are opposed to the growing 
concentration of ownership of 
development and television production in
fewer and fewer hands. When a small 
number of mega-corporations control the
vast majority of the process, diversity of
voice is threatened, and our creative rights
and our ability to compete as 
entrepreneurs are gravely endangered.
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THE NEWSPAPER GUILD/CWA
WEB:
www.newsguild.org

CONSTITUENCY:
Members

CONTACT:
Linda Foley
President

EMAIL:
guild@cwa-union.org

ADDRESS:
501 Third Street, NW
Washington, DC  20001

PHONE:
202-434-7177

FAX:
202-434-1472

MISSION STATEMENT:

From the Constitution of The Newspaper
Guild/CWA: The purpose of The
Newspaper Guild shall be to advance the
economic interests and to improve the
working conditions of its members;
guarantee as far as it is able, equal 
employment and advancement opportunity
in the newspaper industry and constant
honesty in news, editorials, advertising, and
business practices; raise the standards of
journalism and ethics of the industry; foster
friendly cooperation with all other workers;
promote industrial unionism in the 
jurisdiction of the Guild.

PROFILES OF PARTICIPATING ORGANIZATIONS

TIKKUN MAGAZINE/TIKKUN COMMUNITY

WEB:
www.tikkun.org

CONSTITUENCY:
Consumers, Members

CONTACT:
Evan Derknoz
Media Coordinator

EMAIL:
media@tikkun.org

ADDRESS:
2342 Shattuck Avenue, #1200
Berkeley, CA  94704

PHONE:
510-644-1200

FAX:
510-644-1255 

MISSION STATEMENT:

A Bimonthly Jewish Critique of Politics,
Culture, & Society. There’s also an activist
community of over 6000 seeking to 
promote a "progressive middle path" in
Israel/Palestine—essentially a balanced
workable and just solution consisting of
Israeli security and a viable independent
thriving Palestinian state. "Tikkun," a
Hebrew word meaning to heal, transform
and repair the world, works from the 
universal spiritual principle that all people
are interconnected and that a truly just and
egalitarian society can only come about
when institutions in the society promote
healthier individuals measured not only by
efficiency and productivity and rationality
but by the ability to love and care for others.
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UNITED FOOD & COMMERCIAL WORKERS LOCAL 1776
WEB:
www.ufcw1776.org

CONSTITUENCY:
Members

ADDRESS:
3031A Walton Road
Plymouth Meeting, PA   19462

PHONE:
610-940-1776

FAX:
610-941-9525 

MISSION STATEMENT:

UFCW Local 1776 is a labor union 
dedicated to fighting for economic justice
for its 24,000 members in eastern and 
central PA, their families and all working
people in the area. Our members work 
primarily in the retail, food processing,
health care, and manufactoring sectors.

TV-TURNOFF NETWORK

WEB:
www.tvturnoff.org

CONSTITUENCY:
Public

CONTACT:
Frank Vespe
Executive Director

EMAIL:
email@tvturnoff.org

ADDRESS:
1200 29th Street, NW LL 1
Washington , DC  20007

PHONE:
202-333-9220

FAX:
202-333-9221

MISSION STATEMENT:

TV-Turnoff Network encourages children
and adults to watch much less television in
order to promote healthier lives and com-
minities. A non-profit organization, TV
Turnoff Network organizes TV-Turnoff
Week the last full week of April each year
and has been the leading national advocate
of the low- or no-TV lifestyle for 10 years.

For key to symbols, see introduction, page 8
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UNITED FOR PEACE AND JUSTICE

WEB:
www.unitedforpeace.org

CONSTITUENCY:
Local and national activist/community
groups and individuals 

CONTACT:
Beka Economopoulos
Organizer

EMAIL:
info@unitedforpeace.org

ADDRESS:
351 West 41st Street, 5th floor
New York, NY  10036

PHONE:
212-868-5545

MISSION STATEMENT:

United for Peace and Justice is a coalition of
more than 650 local and national groups
throughout the United States who have
joined together to oppose our government's
policy of permanent warfare and 
empire-building.

PROFILES OF PARTICIPATING ORGANIZATIONS

UNITED STATES CONFERENCE OF CATHOLIC BISHOPS

WEB:
www.usccb.org

CONSTITUENCY:
Catholics and Americans in general

CONTACT:
Katherine G. Grincewich
Associate General Counsel

EMAIL:
Kgrincewich@usccb.org

ADDRESS:
3211 Fourth Street, NE
Washington, DC  20017

PHONE:
202-541-3300

FAX:
202-541-3337 

MISSION STATEMENT:

The USCCB is a nonporfit corporation
organized under the laws of the District of
Columbia. All active Catholic Bishops in the
United States are members of the USCCB.
USCCB advocates and promotes the 
pastoral teachings of the Bishops in such
diverse areas as education, health care
immigration, social welfare, civil rights,
family life and communications.
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WHITE DOG CAFE

WEB:
www.whitedog.com

CONSTITUENCY:
Coalition Members

CONTACT:
Naomi Fiordimondo
PR

EMAIL:
info@whitedog.com

ADDRESS:
3420 Sansom Street
Philadelphia, PA  19104

PHONE:
215-386-9224

FAX:
215-386-1185

MISSION STATEMENT:

The White Dog Cafe is a restaurant in
University City serving up food, fun and
social activism with a focus on sustainable
humanely raised cuisine. We also host
events and community tours on a variety of
public and political issues throughout the
year. The White Dog Cafe Foundation 
supports humane and sustainable farming
and a local living economy among other
issues of concern to our customers and our
community.

UNITY: JOURNALISTS OF COLOR INC.
WEB:
www.unityjournalists.org

CONSTITUENCY:
Members of the alliance, partners

CONTACT:
Anna M. Lopez
Executive Director

ADDRESS:
1601 N. Kent Street Suite 1003
Arlington,VA  02209

PHONE:
703-469-2100

FAX:
703-469-2108

MISSION STATEMENT:

UNITY is an alliance of the four largest
organizations of journalists of color—Asian
American Journalists Assn. National
Association of Black Journalists National
Association of Hispanic Journalists Native
American Journalists Association. UNITY's
mission is to join the collective strength of
the four organizations into one and serve as
an advocate that is stronger than the 
individual groups with the purpose of mak-
ing journalism more inclusive of people of
color—through hiring and more 
representative content.

For key to symbols, see introduction, page 8
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WOMEN'S INSTITUTE FOR FREEDOM OF THE PRESS

WEB:
www.wifp.org

CONSTITUENCY:
Associates 

CONTACT:
Martha Allen  Ph.D.
President and Director

EMAIL:
allen@wifp.org

ADDRESS:
1940 Calvert Street, NW
Washington, DC  20009-1502

PHONE:
202-265-6707

FAX:
202-986-6355

MISSION STATEMENT:

WIFP was founded in 1972 to expand
women's voices and work for media
democracy. It publishes the International
Directory of Women's Media (annual 1975-
1989, 2001 in print and on our website).
WIFP is a non-profit research & publishing
organization that encourages discussion &
activism on media democracy issues.

PROFILES OF PARTICIPATING ORGANIZATIONS

WEB:
www.workingassets.com

CONSTITUENCY:
Members

CONTACT:
Jennifer Willis
Director

EMAIL:
jwillis@wafs.com

ADDRESS:
101 Market Street, Suite 700
San Francisco, CA  94105

PHONE:
415-369-2048

FAX:
415-371-1048 

MISSION STATEMENT:

Working Assets is a long distance, wireless
and credit card company that was created
to build a world that is more just, humane
and environmentally sustainable. Since
Working Assets was created in 1985, the
company has raised $35 million by helping
people make a difference in the world
through progressive philanthropy and 
political activism.

WORKING ASSETS
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WRITERS GUILD OF AMERICA WEST

WEB:
www.wga.org

CONSTITUENCY:
Members

CONTACT:
Cheryl Rhoden
Assistant Executive Director

EMAIL:
crhoden@wga.org

ADDRESS:
7000 West Third Street
Los Angeles, CA  90048

PHONE:
323-782-4574

FAX:
323-782-4802 

MISSION:

Labor union representing writers in the
motion picture  broadcast, cable and new
media industries.

WRITERS GUILD OF AMERICA EAST

WEB:
www.wgaeast.org

CONSTITUENCY:
Membership

CONTACT:
Jesus Sanchez
Organizing Coordinator

EMAIL:
Jsanchez@wgaeast.org

ADDRESS:
555 West 57th Street
New York, NY  10019

PHONE:
212-767-7800

FAX:
212-582-1909

MISSION:

The Writers Guild of America, East is a
labor organization that represents writers
in flim, tv and radio.

For key to symbols, see introduction, page 8
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YOUTH MEDIA COUNCIL

WEB:
www.youthmediacouncil.org

CONSTITUENCY:
Members

CONTACT:
Malkia Cyril, Director

EMAIL:
info@youthmediacouncil.org

ADDRESS:
1611 Telegraph Avenue, Suite 510
Oakland, CA  94612

PHONE:
510-444-0640

FAX:
510-251-9810

MISSION:

The Youth Media Council (YMC) is a 
Bay-Area based youth organizing capacity-
building and media watchdog organization
dedicated to developing youth-led 
strategies for media justice. Initiated as an
experimental project in 2000 the Youth
Media Council now has 16 member organi-
zations and leads a community-based 
coalition for media accountability.The YMC
is an innovative effort to amplify the public
voice of marginalized communities on youth
policy issues, interrupt media stereotypes
about young people in the local news
media, build media advocacy and activism
capacity in youth organizing groups in the
Bay Area, and hold local media outlets
accountable to the public.

PROFILES OF PARTICIPATING ORGANIZATIONS
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LISTING OF ALL

GROUPS THAT
SUPPORTED MEDIA
OWNERSHIP LINITS

ALABAMA
NewSouth Books

ARIZONA
Center for Civic Participation-Maricopa
Community College District*
REC Networks*
Walter Cronkite School of Journalism
and Mass Communication-Arizona State
University

CALIFORNIA
AlterNet
International A.N.S.W.E.R. (Act Now to
Stop War & End Racism)-San Francisco
Association of Micro-Power
Broadcasters*
Berkeley Community Media
Berkeley Fellowship of Unitarian
Universalists Social Justice Committee
California Newsreel*
California State Employees Association
(CSEA) at San Francisco State University,
CSU Division, Chapter 305
Californians for Justice Education Fund
Center for Communication Law and
Policy-University of Southern California
Central Committee for Conscientious
Objectors (CCCO)
Center for Democratic Communications
of the National Lawyers Guild
Children Now*
City Lights Booksellers and Publishers
Civil Liberties Monitoring Project
CodePink Bay Area
Creative Commons

Democratic Media Legal Project*
Department of Media Studies-University
of San Francisco
Film Arts Foundation*
Gideon Productions
Global Exchange*
Global Women's Strike
Graduate School of Journalism-University
of California, Berkeley
Gray Panthers of San Francisco
Hodson Broadcasting*
Jewish Voice for Peace*
KPFZ LP 104.5 FM Lake County
Community Radio
KWMR 90.5 FM Pt. Reyes Station
LA County Human Relations Commission
LA Freewaves*
Making Contact/National Radio Project
Media Alliance*
Media Democracy Task Force of the
Social Justice Center of Marin
Media Studies Graduate Program-New
College of California
Media Watch
Mediascope
Monterey County Coast Weekly
Mount Diablo Peace Center
MoveOn
National Alliance for Media Arts and
Culture (NAMAC)*
National Asian American
Telecommunications Association*
National Federation of Community
Broadcasters*

NOTE: Groups that completed the survey and have a profile in the
directory are marked by an asterisk.

In addition to groups that took an official position in favor
of ownership limits, this list includes research and 
academic institutions that did not engage in advocacy but
did provide research and forums that supported the work
of advocates fighting media concentration.
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