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Companies would now be allowed to own a local TV station and a local
newspaper, a greater number of stations in large communities and more sta-
tions nationwide.

In announcing the rule changes, FCC Chairman Michael Powell insisted that
they were essentially mandated by previous act of Congress and the courts.
But the public and the opponents of these new rules took their case to
Congress and the courts—and the FCC was taken to task.

A backlash from Congress

Immediately after the FCC vote, Congress responded to the outpouring of
public concern with a series of bills designed to reverse parts or all of the
FCC decision. In July 2003, the House of Representatives added a provision
to block the FCC and retain the original limits on national TV station
ownership within an appropriations bill that included FCC funding. The hill
passed the House by 400 to 21, despite a threat of the first-ever veto by the
Bush administration. As of this writing, the fate of the bill is now under
consideration in the Senate.

Stopped in their tracks

As various measures to reverse the FCC decisions were debated in
Congress, media dealmakers were gearing up for the new rules to take
effect on September 4,2003. One day before the new rules were to become
law, a federal appeals court temporarily stopped them. Prometheus Radio
Project (dir p.43), a nonprofit organization promoting community radio, and
the public-interest telecommunications law firm Media Access Project (dir p.34)
scored a victory in their court challenge against the FCC and a coalition of
media conglomerates including Viacom, Fox/News Corp. and
GE-owned NBC/Telemundo.* The court is currently hearing arguments for
a combined case that pits the national television networks, newspaper-TV
conglomerate Media General, the National Association of Broadcasters and
the FCC against local station owners, minority broadcasters, public-interest
independent media advocates and the National Council of Churches (dir p. 21),
all of whom oppose the new FCC rules. A decision is expected in early 2004.

The Senate takes action

On the heels of this court victory to stay the new media ownership rules,
the Senate issued its own version of opposition to the FCC. On September
16, 2003, the Senate voted to overturn the entire FCC decision through a
rare action called a "resolution of disapproval." Again, this prompted a
threat of a presidential veto. Consumer groups, citizen-advocacy and civil
liberties organizations supported the use of this special legislative procedure,
along with a coalition of 14 national media-worker unions and guilds. As of
this writing, the resolution may soon be scheduled for a vote in the House.

4 United States Court of Appeals for the Third Circuit. Order 03-3388, September 3, 2003
http://www.mediaaccess.org/3rdCircStay.pdf
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Wolzien, Tom and Mark Mackenzie.

Returning Oligopoly of Media Content Threatens Cable's Power.
Sanford C. Bernstein & Co., LLC, February 7, 2003.
http://www.creativecommunity.us/f/Bernstein_study.pdf

Tools for media democracy advocates

Future editions of this directory and additional advocacy tools will be
available on the CIMA Website: http://www.mediaactioncenter.org

Association of Independent Video and Filmmakers: Media Advocacy Toolkit
http://www.aivi.org/advocacy/toolkit.ntml

Center for Digital Democracy: Media Ownership Policy Site
http://www.democraticmedia.org/issues/mediaownership/index.php

Center for Public Integrity: Media Ownership Database
http://www.openairwaves.org/telecom/analysis/default.aspx

Center for Public Integrity: Telecommunications Policy Site
http://www.openairwaves.org/telecom

Columbia Journalism Review: Who Owns What?
http://www.cjr.org/tools/owners/

Common Cause: Media Activist Toolkit
http://www.commoncause.org/publications/toolkit_complete.pdf

Fairness and Accuracy in Reporting: Telecommunications Policy Coverage
http://www.fair.org/media-woes/policy.html

Free Press: Media Ownership Project
http://www.mediareform.net/project.mo

| Want Media: Media Consolidation Headlines and News Archive
http://www.iwantmedia.com/consolidation.htmi

MediaChannel Global Media Ownership Chart
http://www.mediachannel.org/ownership/moguls-printable-150dpi.pdf

Media Channel: Media Ownership Coverage
http://www.mediachannel.org/ownership/

Media Tank: Media Ownership Overview
http://www.mediatank.org/ownership.html

PBS/NOW: Media Regulation Timeline
http://www.pbs.org/now/paolitics/mediatimeline.html

Project for Excellence in Journalism: Media Ownership and Deregulation Site
http://www.journalism.org/resources/research/reports/ownership/derequlation2.asp

Prometheus Radio Project: A Media Activist Guide to the Federal
Communications Commission
http://www.prometheusradio.org/media_activists_guide.shtml

Reclaim the Media: Media Democracy Activist Toolkit
http://www.reclaimthemedia.org/toolkit/
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Universities took on a prominent role, serving as hosts to these semi-official
events and, in many cases, partnering with community organizations and
citizens' groups to draw a wider public into the debate. Around the
country, standing-room-only crowds heard advertising executives say they
can't compete in the current market. Musicians and producers described
the absence of outlets for their work. Environmental and peace groups
testified that broadcasters had refused to sell them advertising time.
Advocates for morality in media and decency standards in broadcast
programming decried increased sexuality and violence on TV. Journalists
bemoaned the declining quality of local news and labor representatives
reported on decreased newsroom diversity and minority ownership. While
these self-organized hearings also featured pro-deregulation speakers,
members of the public in every audience overwhelmingly spoke in favor of
regulation to stem the tide of media concentration.

Opposition from left to right

The issue of media ownership limits brought together issue groups of every
stripe who fear that fewer owners will reduce their chances of getting their
perspective into public debate. United for Peace and Justice, Global
Exchange (dir p. 52, p. 29) and other peace organizations around the country
staged demonstrations connecting media concentration to pro-war media
bias. Simultaneously, the National Rifle Association generated upwards of
300,000 postcards to the FCC by warning members that consolidation of
media could "cripple our efforts to reach out to your fellow Americans"
with pro-gun messages.” "When all of us are united on an issue," said Brent
Bozell, president of the anti-indecency media watchdog group Parents'
Television Council (dir p.41), "then one of two things has happened: Either
the earth has spun off its axis and we have all lost our minds, or there is
universal support for a concept."®

This directory: What it is and who it's for

This project catalogues organizations that participated in campaigns against
media ownership deregulation. It was designed to
* document the historic and diverse public response on this issue.

* record the involvement of groups who don't generally focus on
issues of media policy, and understand why they did.

* help organizations working on media policy recognize their allies,
collaborators, and partners—past, present and future.

* FCC Chairman Michael Powell Statement on Broadcast Ownership Proceeding, February 5,2003.
http://hraunfoss.fcc.gov/edocs public/attachmatch/DOC-230976A | .pdf

¢ Hearings were held in New York, Seattle, Austin, Durham, Phoenix, Chicago, Burlington, San Francisco,
Los Angeles, Philadelphia, San Rafel (California), Detroit and Atlanta, according to a statement by
Commissioner Copps, June 2,2003.
http://www.fcc.gov/Daily Releases/Daily Business/2003/db0602/DOC-235047A9.pdf

7 Estimated numbers of NRA postcards are from several news sources, including Business Week's
column "Stop the FCC's Covert Operation," May 30, 2003.
http://www.businessweek.com/bwdaily/dnflash/may2003/nf20030530 8491 db028.htm
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ADDITIONAL RESOURCES

Please send suggestions for additional resources for future editions to:
survey@mediaactioncenter.org

NOTE while we try to feature only current or live links, many Websites listed
below may change their content. Links do change, and we cannot vouch for the con-
sistency of these links over time. Whenever possible, we will try to indicate when
we last updated these resources. For this edition, we verified that the following links
were operational as of October 31,2003.

Research and reports on the FCC, media ownership and
media diversity/concentration

All Politics is Local But You Wouldn't Know it by Watching Local TV.
Alliance for Better Campaigns, October 22, 2003.
http://www.bettercampaigns.org/reports/display.php?ReportID=12

Analysis of Public Comments Filed in FCC Docket 02-277—the Broadcast
Ownership Proceeding.

Future of Music Coalition, May 14, 2003
http://www.futureofmusic.org/news/PRFCCdocket.cfm

Baker, Dean. More Media Concentration Means Less Public Discourse:
Critique of the FCC Studies on Media Ownership.

Department for Professional Employees, AFL-CIO—December, 2002.
http://www.dpeaflcio.org/pdf/FCC Critique.pdf

Big Media, Little Kids: Media Consolidation and Children’s Television
Programming Children Now, May 21,2003
http://www.childrennow.org/media/fcc-03/fcc-ownership-study-05-2 1 -03.pdf

Cooper, Mark. Abracadabra! Hocus-Pocus! Making Media Market Power
Disappear with the FCC’s Diversity Index.

Consumer Federation of America, July 2003.
http://www.consumersunion.org/abrafinal72 | .PDF

Does Ownership Matter in Local Television News: a Five-Year Study of
Ownership and Quality.

Project for Excellence in Journalism, April 29,2003.
http://www.journalism.org/resources/research/reports/ownership/Ownership2.pdf

Does Your Newspaper Reflect its Community?

Knight Foundation, April 8, 2003.
http://powerreporting.com/knight/report.pdf

Dunbar, John and Aron Pilhofer. Big Radio Rules in Small Markets: A Few
Behemoths Dominate Medium-Sized Cities Throughout the U.S.

The Center for Public Integrity, October 1,2003.
http://www.openairwaves.org/telecom/report.aspx?aid=63
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This directory contains detailed entries for each organization that responded
to the survey. As a historical record, we have also included the full list of organ-
izations that we culled together in a state-by-state index. It is important to
note that several of these groups did not advocate the retention of media own-
ership limits but merely hosted public events or conducted research that
presented a public-interest perspective. Although some groups did not take an
advocacy position and chose not to be included in the Profiles of Participants,
their research was often used as evidence in arguments for media ownership
limits (see the “Resources Section”, Page 61). Furthermore, as media owner-
ship still remains a moving policy target, organizations' positions on the issue
are not static. Again, we remind our readers that our time-frame for e
valuation of groups' participation in media ownership activities ends on June
2, 2003. As a result, some organizations that played a prominent role in the
debates declined to complete the survey because their organizational concerns
or priorities have shifted since that time. Others that have gotten involved
since that time are similarly not included.

CIMA recognizes that our attempt to catalogue organizations that articulated,
represented or researched a public-interest perspective in the media
ownership debate 1s incomplete. Although we diligently monitored the media,
the official and unofficial hearings, public demonstrations, action alerts both
online and off and other public moments of expression in the debate on media
ownership, many activities and developments undoubtedly escaped us. As for
those groups who responded to our invitation, respondents are
self=selected. If an organization did fit the criteria but was not contacted to
complete the CIMA survey, the fault is entirely our own. Future editions will
feature a slightly expanded list. Please contact us if your organization would
like to be included. We are extremely grateful to everyone who took the time to
participate in this project.
If you have ideas for additional uses of this directory, would like your

organization to be included or want to give feedback for future editions,
please contact survey@mediaactioncenter.org.

Communications Science and
Technologies, Inc.

Communication Commission National
Council of Churches *

East Timor Action Network*

FAIR (Fairness & Accuracy In Reporting)*
Global Action Project*

Global Resource Action Center for the
Environment*

Information Policy Institute

Kernochan Center for Law, Media and
the Arts, School of Law-Columbia
University

Long Island Coalition for Fair
Broadcasting*

Mediacom Communications Corporation
Morality in Media, Inc.*

National Employment Law Project

Paper Tiger

Project on Media Ownership (PROMO)
United for Peace and Justice™

Writers Guild of America, East*

Young Broadcasting Inc.*

OHIO
Catholic Academy for Communication

Arts Professionals
Citizens for Community Values
Office of Communication of the United
Church of Christ, Inc.*
Stop 26 Riverbend,Inc.
OREGON
Cascadia Media Alliance*
CodePink Portland*

PENNSYLVANIA
African People's Solidarity Committee,

Philadelphia

Alliance for a Sustainable Future*
American Cable Association

American Federation of State, County
and Municipal Employees, District Council
47 (AFSCME DC 47)

American Muslim Society of the Tristate
Area

Brandywine Peace Community

Chester County Peace Movement
Citizens for Consumer Justice®
CodePink Pittsburg

Delaware County Wage Peace and Justice
Department of Journalism, Public
Relations and Advertising-Temple
University

Drexel University Television

Earth Charter Citizens*

Every Mother is a Working Mother
Network

Foundation for Islamic Education
Green Party of Philadelphia*
Harrisburg Green Party

Institute for the Study of Civic Values
Media Tank*

Metropolitan Christian Council of
Philadelphia

Minority eXperience Network*
National Lawyers Guild, Philadelphia
Chapter

Peace Action of Delaware Valley*
Penn for Peace

Philadelphia International Action Center*

Philadelphia Independent Film and Video
Association

Philadelphia Lesbian and Gay Task Force
Philadelphia National Organization for
Women (NOW)

Philadelphia RASH (Red & Anarchist
Skinheads)

Prometheus Radio Project®
SafePlace.net

School of the Americas Watch/NE
Solidarity

United Food and Commercial Workers
Union, Local 1776*

Unite for Peace

Wages for Housework Campaign

War Resisters League Philadelphia
White Dog Cafe*

Why War?

Women in Black

Women's International League for Peace
and Freedom

WYBE Public Television

TENNESSEE
Tennessee Alliance for Progress*

TEXAS
Kennelwood Broadcasting Co., Inc
Socially Responsible Investment Coalition
Southwest Regional Office Consumers
Union*
Texas Public Interest Research Group
Texas State Rifle Association*

UTAH
CodePink Salt Lake City

VIRGINIA
American Life League

American Women in Radio & Television
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How 10 USE
THIS DIRECTORY

This directory is designed to be a handy guide to contact information
and Websites for groups involved with public-interest media
policy. Information about group mission and constituency has been
provided to introduce the groups and their work and to help target
your communication with them.
Future editions will include additional information, indexes and
search capabilities.
IMPORTANT NOTE: this directory is NOT to be used for any commercial
solicitation, nor to automatically subscribe groups to your mailing list without

permission. Please respect the time and the inbox-overflow of the individuals
listed for each group and make any communications courteous and direct.

This first edition has two types of listings: |) profiles of all 93 participating
organizations in alphabetic order, and 2) a state-by-state index of all 247
groups in our original target list, listing group names only. Profiles of partic-
ipating groups contain: organization name, contact information, VWebsite,
mission statement, constituency and membership. "Constituency" refers to
how groups describe their own constituents, based on categories of
"public, " "

electorate," "consumers," "members of organization" with the
option to write in another term. Groups were asked about two types of
members, individual people and organizations.

Membership size is represented by graphical icons, as per the following key

990k Individual membership size Small (1-99)

EEfA Organizational membership size Small (1-99)
J-k% Individual membership size Medium (100-999)
EBEEBE Organizational membership size Medium (100-999)
ft#+% Individual membership size Large (1000+)

BAAA Organizational membership size Large (1000+)

% Individual membership size Not Applicable
E Organizational membership size Not Applicable

e Individual membership size Incomplete
Symbol represents groups that did not complete this section of the survey.

I Organizational membership size Incomplete
Symbol represents groups that did not complete this section of the survey.

\

|
A

4

STATE-BY-STATE
LISTING OF ALL
GRroupPs THAT
SuPPORTED MEDIA
OWNERSHIP LINITS

In addition to groups that took an official position in favor
of ownership limits, this list includes research and
academic institutions that did not engage in advocacy but
did provide research and forums that supported the work
of advocates fighting media concentration.

NOTE: Groups that completed the survey and have a profile in the

directory are marked by an asterisk.

ALABAMA
NewSouth Books

ARIZONA
Center for Civic Participation-Maricopa
Community College District*
REC Networks*
Walter Cronkite School of Journalism
and Mass Communication-Arizona State
University

CALIFORNIA
AlterNet
International A.N.S.W.E.R. (Act Now to
Stop War & End Racism)-San Francisco
Association of Micro-Power
Broadcasters*
Berkeley Community Media
Berkeley Fellowship of Unitarian
Universalists Social Justice Committee
California Newsreel*
California State Employees Association
(CSEA) at San Francisco State
University, CSU Division, Chapter 305
Californians for Justice Education Fund
Center for Communication Law and
Policy-University of Southern California
Central Committee for Conscientious
Objectors (CCCO)
Center for Democratic Communications
of the National Lawyers Guild
Children Now*
City Lights Booksellers and Publishers
Civil Liberties Monitoring Project
CodePink Bay Area
Creative Commons
Democratic Media Legal Project®

Department of Media Studies-University
of San Francisco

Film Arts Foundation*

Gideon Productions

Global Exchange*

Global Women's Strike

Graduate School of Journalism-
University of California, Berkeley
Gray Panthers of San Francisco
Hodson Broadcasting*®

Jewish Voice for Peace™

KPFZ LP 104.5 FM Lake County
Community Radio

KWMR 90.5 FM Pt. Reyes Station
LA County Human Relations
Commission

LA Freewaves™*

Making Contact/National Radio Project
Media Alliance*

Media Democracy Task Force of the
Social Justice Center of Marin
Media Studies Graduate Program-New
College of California

Media Watch

Mediascope

Monterey County Coast Weekly
Mount Diablo Peace Center
MoveOn

National Alliance for Media Arts and
Culture (NAMAC)*

National Asian American
Telecommunications Association™
National Federation of Community
Broadcasters*
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PROFILES OF
PARTICIPATING
ORGANIZATIONS

v vy

Atd

LY

E%a

Note: all information in these entries is self-reported and CIMA
cannot vouch for its accuracy. If you are aware of an error, please contact
survey@mediaactioncenter.org. Some entries are incomplete at this time as
the respondent did not fully complete the survey

ActioN CoaLITION FOR MEDIA EDucATION (ACME)

WEB: MISSION STATEMENT:

www.acmecoalition.org

ACME, free of corporate media funding, is a

CONSTITUENCY: strategic network linking media educators,
Coalition Members health advocates, media reformers,
CONTACT: independent media makers, community
Alison Brzenchek organizers, and others. ACME will: develop,

distribute and promote media literacy
curricula that encourage critical thinking

Vice President of Media Reform

EMAIL: ; .

. and free expression, examine the corporate
aokb@umich.edu ) . .

media system, and inspire active

ADDRESS: participation  in  society; advocate
6400 Wyoming Boulevard, NE independent media-making as a critical part
Albuquerque, NM 87109 of a democratic society and vibrant culture;
PHONE: and support local, state, and national media
505-828-3377 reform efforts.
FAX:
505-828-3142

AFTRA

WEB: MISSION :

www.aftra.com AFTRA is the national labor union
CONSTITUENCY: representing actors, broadcasters and
Members recording artists working in radio, television
CONTACT: and the music industry. The interests of

performers and performers rights are first
and foremost in our efforts, whether
through collective bargaining contracts,
support of legislation or other fora.

Jayne Wallace
National Communications Director
EMAIL:
jwallace@aftra.com
ADDRESS:

260 Madison Avenue
New York, NY 10016
PHONE:
212-532-0800

FAX:

212-532-2242
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WRITERS GUILD OF AMERICA EAST

Jesus Sanchez
Organizing Coordinator

EMAIL:
Jsanchez@wgaeast.org

ADDRESS:
555 West 57th Street
New York, NY 10019

PHONE:
212-767-7800

FAX:
212-582-1909

WEB: MISSION:

www.wgaeast.org The Writers Guild of America, East is a
CONSTITUENCY: labor organization that represents writers
Membership in flim, tv and radio.

CONTACT:

WRITERS GUILD OF AMERICA WEST

Cheryl Rhoden
Assistant Executive Director

EMAIL:
crhoden@wga.org

ADDRESS:
7000 West Third Street
Los Angeles, CA 90048

PHONE:
323-782-4574

FAX:
323-782-4802

WEB: MISSION:

WWW.Wga.org Labor union representing writers in the
CONSTITUENCY: motion picture broadcast, cable and new
Members media industries.

CONTACT:

}Nf@ For key to symbols, see introduction, page 8
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f@‘ﬁ ASSOCIATION OF MICRO-POWER BROADCASTERS

EE@| | CONSTITUENCY:
Microradio broadcasters

CONTACT:
Paul Griffin
Founder

EMAIL:
ampb@ecalifornia.com

ADDRESS:

PMB 22

2018 Shattuck Avenue
Berkeley, CA 94704

PHONE:
510-848-1455

MISSION STATEMENT

AMPB is a newsletter and syndicated radio
show that goes out to supporters of
micro-power radio. We publish six
newsletters a year and exchange informa-
tion about ways to take the movement
forward.

OE Nl Bevton Founosrion |

E%a WEB:

www.benton.org
CONSTITUENCY:

Public, Policymakers and Researchers,
which we call thought leaders
CONTACT:

Norris Dickard

Director of Public Policy
EMAIL:

Norris@benton.org
ADDRESS:

1625 K Street, NW, 11th floor
Washington, DC 20006
PHONE:

202-638-5770

FAX:

202-638-5771

MISSION STATEMENT :

The mission of the Benton Foundation is to
articulate a public interest vision for the
digital age and to demonstrate the value of
communications  for  solving  social
problems. Our focus is on leveraging media
and technology in innovative ways as a
means to strengthen communities. We
envision a learning society where
opportunities to expand people's potential
exists at every citizen's fingertips and where
access, equity and diversity have pride of place.

HlH PROFILES OF PARTICIPATING ORGANIZATIONS

UNITY: JOURNALISTS oF COLOR INC.

WEB:
www.unityjournalists.org

CONSTITUENCY:
Members of the alliance, partners

CONTACT:
Anna M. Lopez
Executive Director

ADDRESS:
1601 N. Kent Street Suite 1003
Arlington,VA 02209

PHONE:
703-469-2100

FAX:
703-469-2108

MISSION STATEMENT:

UNITY is an alliance of the four largest
organizations of journalists of color—Asian
American Journalists Assn. National
Association of Black Journalists National
Association of Hispanic Journalists Native
American Journalists Association. UNITY's
mission is to join the collective strength of
the four organizations into one and serve as
an advocate that is stronger than the
individual groups with the purpose of mak-
ing journalism more inclusive of people of
color—through  hiring and  more
representative content.

WEB:
www.whitedog.com

CONSTITUENCY:
Coalition Members

CONTACT:
Naomi Fiordimondo
PR

EMAIL:
info@whitedog.com

ADDRESS:
3420 Sansom Street
Philadelphia, PA 19104

PHONE:
215-386-9224

FAX:
215-386-1185

MISSION STATEMENT:

The White Dog Cafe is a restaurant in
University City serving up food, fun and
social activism with a focus on sustainable
humanely raised cuisine. We also host
events and community tours on a variety of
public and political issues throughout the
year. The White Dog Cafe Foundation
supports humane and sustainable farming
and a local living economy among other
issues of concern to our customers and our
community.

B For key to symbols, see introduction, page 8
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M'k CascaDIA MEDIA COLLECTIVE

EER | wes:
www.cascadiamedia.org
CONSTITUENCY:
Public

EMAIL:
thecmc@efn.org

ADDRESS:
PO Box 703
Eugene, OR 97440

PHONE:
541-344-6709

MISSION STATEMENT :

Cascadia Media Collective is an
uncompromising group of guerrilla
journalists producing videos, audio CDs,
pamphlets, and other multimedia projects.
Our goal is to not only inform people of
social injustice and  environmental
destruction but also to strengthen and
mobilize the community of resistance.

T Wa CENTER FOR Civic PARTICIPATION

E%a WEB:

N/A

CONSTITUENCY:

Students, faculty and staff of Maricopa
Community Colleges

CONTACT:

Charlie Freer

Coordinator

480-461-6215

MISSION STATEMENT :

The Center for Civic Participation seeks to
enhanced the civic participation of the
students, faculty and staff of the Maricopa
Community Colleges through awareness
and involvement.

EMAIL:

charles.freer@mcmail. maricopa.edu
ADDRESS:

145 North Centennial Way
Mesa,AZ 85201

PHONE:
480-461-6141

FAX:

“lH PROFILES OF PARTICIPATING ORGANIZATIONS

TV-TUurRNOFF NETWORK

WEB:
www.tvturnoff.org

CONSTITUENCY:
Public

CONTACT:
Frank Vespe
Executive Director

EMAIL:
email@tvturnoff.org

ADDRESS:
1200 29th Street, NW LL 1
Washington , DC 20007

PHONE:
202-333-9220

FAX:
202-333-9221

MISSION STATEMENT:

TV-Turnoff Network encourages children
and adults to watch much less television in
order to promote healthier lives and com-
minities. A non-profit organization, TV
Turnoff Network organizes TV-Turnoff
Week the last full week of April each year
and has been the leading national advocate
of the low- or no-TV lifestyle for 10 years.

UNITED Foob & CoMMERCIAL WORKERS LocaL 1776

WEB:
www.ufcw1776.0rg

CONSTITUENCY:
Members

ADDRESS:
3031A Walton Road
Plymouth Meeting, PA 19462

PHONE:
610-940-1776

FAX:
610-941-9525

MISSION STATEMENT:

UFCW Local 1776 is a labor union
dedicated to fighting for economic justice
for its 24,000 members in eastern and
central PA, their families and all working
people in the area. Our members work
primarily in the retail, food processing,
health care, and manufactoring sectors.

B For key to symbols, see introduction, page 8
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2};Tn/a
% WEB:

www.mediaactioncenter.org
CONSTITUENCY:

Media advocacy and education groups

CONTACT:
Catherine Borgman-Arboleda
Co-Director

EMAIL:
catherine@mediaactioncenter.org
ADDRESS:

1276 Bergen Street #4

Brooklyn, NY 11213

PHONE:

718-771-7927

FAX:
815-642-0801

CENTER FOR INTERNATIONAL MEDIA AcTION (CIMA)

MISSION STATEMENT :

CIMA is a new nonprofit organization
created to strengthen connections among
grassroots organizers, public-interest
advocates, activists and researchers focused
on media policy and social justice. We seek
to increase the efficacy of organizing and
activism around media issues by providing
tools and services to help groups share
knowledge, build relationships and utilize
existing resources.

ana | we
WWW.CantV.OI’g
CONSTITUENCY:
Public

CONTACT:
Barbara Popovic
Executive Director

EMAIL:
popovich@cantv.org
ADDRESS:

322 South Green Street
Chicago, IL 60607

PHONE:
312-738-1400

FAX:
312-738-2519

CHicaGO Access NETWORK TELEVISION

MISSION STATEMENT :

CAN TV gives every Chicagoan a voice on
cable television by providing video training,
facilities, equipment and channel time for
Chicago residents and nonprofit groups and
by providing coverage of events relevant to
the local community. Cable channels CAN
TV19, 21, 27, 36 and 42 reach more than a
million viewers in the city of Chicago.

THE CAucuUs FOR TELEVISION PRODUCERS WRITERS & DIRECTORS

WEB:
WWW.Caucus.org

MISSION STATEMENT:

CONSTITUENCY:
Members

We are opposed to the growing
concentration of ownership of
development and television production in

CONTACT:
Penny S. Rieger
Administrator

fewer and fewer hands. When a small
number of mega-corporations control the
vast majority of the process, diversity of

EMAIL:
caucuspwd@aol.com

voice is threatened, and our creative rights
and our ability to compete as

ADDRESS:
PO Box 11236
Burbank, CA 91510-1236

entrepreneurs are gravely endangered.

PHONE:
818-843-7572

FAX:
818-846-2159

THE FUND FOR WOMEN ARTISTS

WEB:
www.womenarts.org

MISSION STATEMENT:
Founded in 1994 by Martha Richards, The

CONSTITUENCY:
Public

Fund for Women Artists is a non-profit arts
service organization that supports the

CONTACT:
Sarah Browning
Associate Director

creation of art that reflects the full
diversity and complexity of women's lives,
especially plays, films, and videos. To

EMAIL:
info@womenarts.org

accomplish this goal, The Fund for Women
Artists provides a variety of fundraising,

ADDRESS:
PO Box 60637
Florence, MA 01062

management, and advocacy services
designed to help women artists get the
money they need to do their creative work.
During its first nine years, the organization

PHONE:
413-585-5968

has helped women raise over $2.3 million
and has supported 23 plays, 6 film/video

FAX:
413-586-1303

projects and many educational activities.
The artistic and managerial excellence of

the programs has been recognized by
grants from prestigious national funders
such as the Ford Foundation, the
Rockefeller Foundation, and the National
Endowment for the Arts, and by gifts from
prominent women in the arts.
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COALITION FOR A DEMOCRATIC PAcIFicA -NY

WEB:
www.whai.net

CONSTITUENCY:
Radio listeners

CONTACT:
Patty Heffley
Co-Founder

EMAIL:
patty@whbai.net

ADDRESS:
511 West 20th Street
NYC, NY 10011

PHONE:
212-465-7562

MISSION STATEMENT :

Coalition for a Democratic Pacifica-NY is a
listener activist group in NYC that's mission
is to democratize Pacifica by listeners
becoming  informed engaged and
participating. It is the only way to prevent a
takeover, from inside or outside forces. The
website has the largest document archive of
Pacifica's recent history including official
papers.We encourage all media to function
in the light of day. CdPNY does that through
documentation and dissemination of
information and encouraging action.
CdPNY also opposes the FCC actions by
petitioning, protesting and informing the
public of the dangers of profit over information.

CiTiIzENS FOR CONSUMER JUSTICE

WEB:
Www.ccjustice.org

CONSTITUENCY:
Public

CONTACT:
Lauren Townsend
Executive Director

EMAIL:
lauren@ccjustice.org

ADDRESS:
117 South 17th Street, Suite 311
Philadelphia, PA 19103

PHONE:
215-569-8220

FAX:
215-569-8229

MISSION STATEMENT :

Citizens for Consumer Justice (CClJ) is a
nonprofit organization founded in the
summer of 1997 to promote economic,
racial, social, civil and environmental justice
through citizen action and campaigns to
educate the public. CCJ] has become the
leading nonprofit consumer  rights
organization in Pennsylvania working for:
quality health care for all; lowering of
prescription drug prices; defending Social
Security and  Medicare; preserving
charitable assets; protecting access to our
civil justice system; working for campaign
finance reform and clean money elections;
advocating for stronger corporate
accountability = measures;  promoting
dedicated funding of public transportation;
and, ensuring democracy in the media and
telecommunications industry.
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TENNESSEE ALLIANCE FOR PROGRESS

WEB:
www.tennesseeallianceforprogress.org

CONSTITUENCY:
Public

CONTACT:
Nell Levin
Organizer

EMAIL:
nellrose@earthlink.net

ADDRESS:
PO Box 60338
Nashville, TN 37206

PHONE:
615-226-8070

FAX:
615-242-9464

MISSION STATEMENT:

Tennessee Alliance for Progress is a
statewide coalition whose mission is to
create healthy families and communities in
every region of Tennessee.

TEXAS STATE RIFLE ASSOCIATION

WEB:
www.tsra.com

CONSTITUENCY:
Members

MISSION STATEMENT:

Devoted to the preservation of second
amendment rights in the United States, with
an legislative emphasis on Texas.

CONTACT:
James Dark
Executive Director

EMAIL:
execdir@tsra.com

ADDRESS:
1131 Rockingham Lane #130
Richardson, TX 75080

PHONE:
972-889-8772

FAX:
972-889-1515
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CODEPINK:WoOMEN FOR PEACE

WEB:
www.codepinkalert.org

CONSTITUENCY:
Members

CONTACT:
Victoria Cunningham
National Coordinator

EMAIL:
info@codepinkalert.org

ADDRESS:
733 15th Street, NW, Room 507
Washington, DC 20005

PHONE:
202-393-5016

MISSION STATEMENT :

CODEPINK is a women-initiated grass-
roots peace and social justice
movement that seeks positive social change
through proactive, creative protest and
non-violent direct action.

WEB:
www.recnet.com

CONSTITUENCY:
LPFM licensees/applicants, aspiring

broadcasters, those concerned about

access to the airwaves

CONTACT:
Rich Eyre

EMAIL:
rec@recnet.com

ADDRESS:
P O Box 40816
Mesa,AZ 85274-0816

REC NETWORKS

MISSION STATEMENT:

REC Networks is an independent
supporter of LPFM and was very involved in
the rulemaking that made LPFM possible.
REC also defends spectrum for future LPFM
stations by opposing the wherehousing of
FM channels by commercial concerns as
well as opposing unproven and unecessary
technologies such as In-Band Digital Audio
Broadcasting.

CommoN CAUSE

WEB:
WWW.commoncause.org

CONSTITUENCY:
Public

CONTACT:
Lauren Coletta

EMAIL:
grassroots@commoncause.org
Icoletta@commoncause.org

ADDRESS:
1250 Connecticut Avenue, NW, Suite 600
Washington, DC 20036

PHONE:
202-833-1200

FAX:
202-659-3716

MISSION STATEMENT :

Common Cause is a non-partisan citizens'
organization whose goal is to ensure open,
honest, and accountable government at the
federal, state, and local levels.

WEB:
www.reclaimthemedia.org

CONSTITUENCY:
Public

CONTACT:
Jonathan Lawson
Director

EMAIL:
jonathan@reclaimthemedia.org

ADDRESS:
927 22nd Avenue
Seattle, WA 98122

PHONE:
206-709-0558

REcLAIM THE MEDIA

MISSION STATEMENT:

Reclaim the Media is a coalition of
independent journalists, media activists, and
community organizers in the Pacific
Northwest, promoting press freedom and
community media access as prerequisites
for a functioning democracy. We believe
that it is essential to popularize and widen
public debate concerning media ownership
and private control of public broadcasting
resources (including the Internet), as well as
to encourage and support noncommercial
media, local media, and community
involvement in  media  production
and distribution.
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